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Research Narrative: 

Technology is changing the way people interact and communicate everyday. Creating 

an engaging online presence not only increases website interactivity but can be used to to 

bring awareness to a public good. One of the reasons why people visit a website frequently is 

to source educationally driven content that is current and accessible. Utilizing online platforms 

to engage with audiences will inspire repeat visits which may alter behaviors toward change.  

In an effort of raising awareness and promoting advocacy for marine conservation 

communication materials and strategy are being developed for this audience. Through market 

testing and research, several focus groups will review these communication materials for utility 

and effectiveness. One of the primary goals of this research is to articulate creative ways in 

which to encourage participation, engagement and education to publicize the plight of ocean 

pollution. 

In order to promote behavior change an issue has to speak directly to people, where 

their lives intersect with the problem. An issue such as marine debris is physical and conceptual 

in nature. It loses importance and relevance if it doesn’t resonate with its audience. Building an 

emotional connection has to be established for this ideal to advance and eventually lead to a 

change in behavior. The use of emotion and fear appeal in conservation messages have been 

able to reach an audience looking for change but has lost support with the general public 

because of its inevitability design. Through formative research, I hope to uncover new ideas 

and strategies that speak to this larger demographic; ideas that arouse hope.   
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It is one of the communication content goals to create materials that are universal and can be 

used as a source of information for ages 8-88. 

As of March 2016 the HawaiiGirl808.com website has limited educational content and 

resources this does not inspire repeat visits.  Website analytics state that time spent on each 

page is relatively low. Since online experience and interactivity has a measurable impact on 

awareness, creating a better user experience will increase web traffic while advocating for 

conservation principles. Also as part of this social communications strategy, there are two other 

areas where focus group feedback will be instrumental.  One includes selecting a logo design 

that unites brand identity with the website. The other will be reviewing a Facebook social 

media campaign, created to educate the public about the rise of micro plastics in the ocean 

ecosystem. Gaining feedback about the structure, content and messaging appeal; is key to 

sync all of these products together to form a comprehensive outreach campaign. 

Ideally, the objective of this research project is to solicit ideas, insights and 

contributions from community members. Testing content will aid the direction for collateral 

materials and website improvement. Additionally, discovering content areas with educational 

appeal will take place through both pre and post focus groups.  

Strategic areas: 

• Determine content areas that will resonate with parents, educators, and the public 

• Logo development for brand identity and connection 

• Testing the effectiveness of using social media for advocacy 

• Website used as an educational portal to promote conservation principles 
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Focus Group Design & Procedure: 

Summary:  

The purpose of this focus group is to understand the general public’s perception of 

ocean pollution. The primary goal of these focus groups are to generate ideas for a more 

engaging communication content and strategies that will be employed through a logo, a social 

media campaign and a branded website. Focus group members will be shown a clutter reel of 

graphics, videos, logo choices, and several social media posts aimed at driving awareness of 

marine debris and micro plastics in the ocean. This informal research process will ask for 

feedback on communication content and learn ways to create more effective messaging that 

particularly appeals to parents, children, and educators. Also general information questions will 

be posed to understand perception of marine social issues that will be utilized to drive the 

future direction of content for the general public.  

Two evening sessions will be scheduled for each focus group to be held in Bellingham, 

Washington. Participants will be chosen for their expertise in education, connection to the 

community, parents with young children and a few participants’ from the general public.   

After each session, I will analyze transcripts for emergent themes and synthesize useful 

data. Any emerging themes and valuable insights will help steer future communication content 

and campaigns.  
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Logistics: 
 

Research Location: Focus Group #1 & #2 

Bellingham Chamber of Commerce 

119 N. Commercial Suite 110 Bellingham, WA 

o Free street parking is available 
o It is recommended that the team meets prior to the scheduled focus group at the 

facility and with moderator to make sure they understand the research and check that 
all equipment is in working order 

Focus Group: 6-7:30pm 

 

Pre-screening criteria & Target audience: 

Female: 70%           Male: 30% 

Age: 20-65 year olds 

Community members: educators, parents, students 

 

Additional Instructions: 

o Clutter reel/PowerPoint presentation employed (20 min. of images, videos, website 

analysis, marketing materials content to be tested). 

o Focus group should take between 75-90 minutes and will include 5-8 participants. 

o Participants will be encouraged to speak freely and ask for clarification if needed. 

o The moderator will facilitate the discussion and present media to the groups.  Her 

responsibility will be to work through questions and script to glean information about 

participant’s attitudes and behaviors towards alumni giving. 

o As the focus group unfolds the moderator should use her best judgment to determine if 

the focus group is providing valuable information for the team. 

o Provide paper and pen to participants to take notes during the focus group. Collect 

these notes at the end of the discussion as they may yield insight not spoken by the 

participant. 

o Organized time: Moderator welcome 5-10 minutes, clutter reel segment 20 minutes, 

general questions 40 minutes, follow up questions 10 minutes. Close and thank you 5 

minutes. 
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Some considerations with focus groups:  

Focus groups, while a great way to understand perceptions and attitudes, lack external 

validity. There is no representative sample because each group is so small and the sample is 

not probability based. Since focus groups generally employ logical inference (logically these 

results represent a population), they are highly subjective and answers can be biased. There is 

no way to statistically analyze results.  Additionally, care needs to be taken while interpreting 

data as it is very easy to skew results in favor of a particular point of view. Focus groups are less 

expensive than other methods, can be flexible and are often done very quickly.   

For Moderator: The goal of this focus group is aimed at understanding how people interact 

with technology for education, to gain perceptions of ocean pollution and to discover ways to 

influence attitudes towards conservation ideals. Additionally, learning what communication 

tools this demographic prefers and uses for resources, connection and distribution is an 

important aspect of this research. Please adhere to normally set protocols for language, 

leading and active listening. 

Total time for this group should be 75-90 minutes, divided as such: 

Part I- Welcome- 5 minutes 

Part II- General Questions- 30 minutes  

Part III- Clutter reel/PowerPoint- 20 minutes 

Part IV - Website- 20 minutes 

Part V- Follow up questions- 5 minutes 

Part VI-Close and Thank you- 5 minutes 
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Recruitment Letter (sent as email): 

Hello all, 

I would like to invite you to take part in a focus group on Thursday, March 10th at 6pm at the 

Bellingham Chamber of Commerce at 119 N. Commercial St Suite 110 about ocean 

conservation. The focus group should last no longer than seventy-five minutes.  

Conducting research is part of my master’s degree and this discussion is meant to gain a 

deeper understanding of what motivates people towards change.  I will present some 

conservation communication materials that focus on education and advocacy and ask for your 

honest opinions and perception.   

Your feedback is critical to assessing your knowledge of ocean pollution for the development 

of future conservation strategies.  

In particular, I would like to know more about your awareness of: 

• Micro plastics 

• Ghost nets 

• Coral bleaching 

• Ocean Gyres 

• Fishing practices 

I hope you will be able to join this small group discussion. Refreshments will be provided and 

there is free parking on the street.  Please RSVP as soon as possible, so I can get a count of 

people that are attending. 

Thank you in advance for your insights and time. Hope to see you soon. 

Alena 

 

 

 

 



  
ALENA FEENEY- COM 565-FINAL RESEARCH PROJECT 9 

 

Moderator’s Guide & Script #1:  

Thank you for your participation in this formative research study.  My name is Alena 

Feeney and I will be with you during our conversation this evening. As moderator, my main 

goal is to facilitate open dialogue, present our discussion topics and ask for further elaboration 

as needed. As community members and educators you are in a unique position and have been 

chosen for your insight and perception. Your feedback today will impact the future direction of 

my communication content. Please feel free speak openly and without hesitation. 

Our discussion today should take about seventy-five minutes.  We will begin with a 

series of questions aimed at understanding how you use of technology, learning your 

perceptions of ocean pollution and attitudes towards conservation ideals and organizations. 

Then we will view a ‘clutter reel’ (PowerPoint) and I will ask you a questions to gain feedback on 

communication strategy materials that have been created as part of my master’s thesis. Your 

insights about this content will help with the revision process and streamline messaging goals. 

Finally, we will view a website I have created that will be the platform for the 

communication content.  Your input will further its development as a resource for the general 

public.  Your insight and suggestions will be incorporated into my capstone project, which will 

be presented to my graduate committee for evaluation. 

Your participation is voluntary and you do not have to answer every question.  With that 

in mind, time should go by very fast and we do want your voice to be heard.  This session will 

be recorded, so that no information is missed.  This session is confidential and no one other 
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than those present will know what has been said.  Your comments will be transcribed from the 

audio recording and used for marketing and research purposes only.  Please make sure to 

speak clearly and please do not talk while others are talking. We want to make sure that 

everyone is heard and respected. Do you have any questions before we get started? 

We have a lot of topics to cover tonight but let’s start off with something fun.  

Ice breaker question- What is your favorite website?  Why?  

Focus Group Questions (#1 & #2): 

General Sociological questions:     

1. What types of social media do you use? 

2. What do you think are the most pressing issues facing the environment? 

3. What do you know about ocean pollution? 

4. How can we make marine science matter? 

5. Do believe that the climate is changing? Please elaborate. 

6. How can we balance marine conservation and fishing rights? 

7. What is your perception of ocean pollution? 

8. Have you heard of ‘ghost nets’ before? 

9. What would be an effective storyline to convey marine conservation principles? 

10. How can we influence public behavior? 

11. What makes you visit a website? 

12. Do personal ethics make people care more about the environment? 

13. Generally speaking, would applying religious principles toward conservation help or 

hinder people from participating? 

14. How can be balance the need for food security, marine protection and economic 

development in the ocean? 

15. What is your perception of conservation organizations? 

16. Are marine sanctuaries and underwater parks important? 

17. Does ocean policy and regulations help or hinder marine conservation efforts? 
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18. When you receive important information do you prefer it to come from a primary source 

or secondary source.  Or does it matter? 

19. What is a culturally sensitive way to convey conservation messaging? 

20. If someone has never experienced the ocean before, how do you relate it importance? 

Materials: 

1. What thoughts arise when you view this image? 

2. Which image communicates a stronger message? 

3. What questions do you have when you see this image? 

4. Would these images make you more likely to change a behavior? 

5. Logo: Looking at this logo, what some ways it can be improved? 

6. Logo: Does this logo help or hinder the HawaiiGirl808 brand? 

7. FB: As part of this communication campaign I created a Facebook group highlighting 

this issue of micro beads in household items. Reviewing this posts, what are your 

thoughts on their effectiveness?  

8. FB: Should the Facebook posts be linked to the website? 

9. Overall, how effective are these materials in conveying awareness of ocean pollution? 

10. If materials are mainly focused on Hawaiian Island and the Pacific Ocean, does it limit 

inclusivity?  

Website questions: 

1. What is your first impression of this website? 

2. Is the font, colors and visual look consistent with all other content materials? 

3. How can this website be improved? 

4. What would make this website more appealing to parents and teachers? 

5. What is needed for this website to be an educational source? 

6. Who do you think would visit this site? 

7. What online content do you find most appealing? 

8. What would make you visit this site again? 

9. Is it important to have shareable resource material? 

10. How often do you share information? 

11. What is more motivating... testimonials from ‘real’ people or from the scientific 

community? 

12. How can this website be more kid-friendly? 

13. Are there areas that would be helpful to include?  
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14. What sections would you add to this website? 

15. Is the overall brand consistent in conveying a message of conservation?  

Market Research:  Focus Group #1 

Gauging awareness, soliciting feedback on materials and planning communication strategy 

Materials presented to focus group before revision process: 

Campaign logo options: 
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Social Media Campaign on Micro plastics: 

                

HawaiiGirl808.com website: 
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Focus Group #1: Communication materials presented/Clutter Reel 
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Transcripts from Focus Group #1: 

March 10, 2016 

A:  Thank you for your participation in this formative research study, my name is Alena Feeney and I 

will be with you during our conversation this evening.   

As moderator my main goal is to facilitate open dialogue, present our discussion topics and ask for 

further elaboration as needed.  As community members and educators, you are in a unique position 

and have been chosen for your insight and perception.  Your feedback today will impact the future 

direction of my communication content, so please feel free to speak openly and without hesitation.   

Our discussion today should take about 75 minutes, we will begin with a series of questions aimed at 

understanding how you use technology, learning your percept of ocean pollution, and attitudes 

toward conservations ideals and organizations.  
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Then we will view a clutter real PowerPoint and I will ask you questions to gain feedback on 

communication strategy materials that have been created as part of my master’s thesis.   Your 

insights about this content will help the revision process and streamline messaging goals.  Finally, 

we will view a website that I’ve created, and that will be the platform for the communication content.  

Your input will further its development as a resource for the gen public.  Your insight and 

suggestions will be incorporated into my capstone project which will then be presented to my 

graduate committee for evaluation.  Your participation is voluntary and you do not have to answer 

every question. With that in mind, time will go by very fast and we do want your voice to be heard.  

This session will be recorded so that no information is missed.  This session was confidential and no 

other than those present will know what's been said besides my graduate committee.  Your 

comments will be transcribed from the audio recording and used for marketing and research 

purposes only.  Please make sure to speak clearly and please do not talk while others are talking.  

We want to make sure that everyone is heard and respected, do you have any questions before we 

get started?  No questions. 

So we have a lot of topics to cover tonight, but I want to start off with an icebreaker question and the 

icebreaker is "What is your favorite website and why?"  We want to just go around the table or?  

Anyone can volunteer if they, do you have a favorite website? 

P1:  I would say mine is Google 

A:  yeah? 

P1: Is that considered a website or a search engine?  

A:  Yeah?  Ok 

P1:  I Google every day something. I don't... 

A:  No that's great, there's no--there are no wrong answers 

P1:  wrong answers? 

A:  No, not at all, please just feel free.  It's something, not everybody has a favorite website, it's kind 

of what you use. 

P1:  yeah 

P2:  I think mine right now is the Acme Farms website cause I get excited every Friday they go on 

there and pick out my food for the week. That will be delivered to my door. 

A:  Alright.  That sounds fun 
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P2:  I like food 

A:  Is it interactive?  Is it an interactive website?  Like what is it about it that you like? 

P2:  I get the newsletter sent to my email on Friday kind of like with a teasers like this is going to be 

in the food so it makes me want to go on there and then you get like a free beef thing if you order 

on Friday so that motivates me, the Friday free treat so it's now kind of in my routine, of like ok that's 

my Friday thing that I do and I put in my order for the week. 

A:  That's smart so they're reaching out to you and notifying you that it's time to do it and also on 

Friday 

P2:  Yeah 

A:  having extra incentive in there for you to go and do it as well. 

P2:  And I'll do it for the free whatever 

A:  Yeah, good to know. 

P4:  I think mine is probably Reddit 

A:  Oh yeah? 

P4:  Because there's all the silly nonsense of Facebook without the commitment of logging in so. 

P5:  That's interesting cause I'm a Reddit reader, and I wouldn't say it my favorite cause I don't have 

favorites but it's important website for me because it has functions that allow me to see controversy 

of new and the progression from controversy to legitimate news cause things move up as they 

become viewed and a veracity of truth is structured by others and it also has a way of forcing sort of 

a world view because the order of appearance is in relation to other users reading it so it's like a 

check in on shared knowledge across a really broad, radically diverse spectrum of humans.  So for 

me it's kind of a way of taking the pulse of the planet because I can't read every paper but I can 

watch trends from all these different systems aggregate onto this site and it's also kind of my protest 

to the death of the creator to keep using it cause his suicide didn't have to happen so I mean for me 

that's a big deal. 

P4:  That was so much better said than the way I phrased it. 

P5:  There's a lot of reasons I use it, it's an important way to say this matters and this was a brilliant 

idea that shouldn't have been punished. 

P4:  I didn't know there was that much history I don't know the 
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P5: Yeah so that's every story, partly what it does for me but also partly the community that it then 

holds place for it says information should be accessible, free and shared you know and there's 

outrageous horrible things on Reddit, I get that, I don't go there, it’s a play by choice, I don't have to 

go look at that schmuck. 

P4: makes sense 

P5:  I'm not a Facebooker I never thought of the Facebook connection at all, yeah. 

P4:  I don't either, gosh I don't really have a favorite I was going to say Google too because I use 

that the most but, I don't know so many things are my favorites that I keep going back to.  I would 

say Netflix, HBO, lately I'm really been into that show Fault Lines and I'm watching each one, but 

used the most I would say Google probably. 

A:  Ok  

P3:  I think probably (not sure what she said) aside from Google and Facebook and things like I think 

maybe Flipboard on Teacher Pay Teacher because I'm constantly looking for new ideas on what I 

can do in my classroom, I spend a lot of time on Teacher Pay Teacher these last 6 months or so 

we've been back in school. 

A:  What's on the website that makes it engaging for you to return to? 

P3:  It's kind of a hub that teachers can post project or post assignments or things that they've done 

with their own classroom and a lot of items are free but then you can also purchase different items 

but they're very very inexpensive so if I’m looking for an extension project for certain kids or a way to 

approach a particular content area that I need to teach, it's a great place to go that I can either just 

buy an entire unit for $3 or $4 dollars and the money goes directly to the teacher that created it, or I 

can just get some ideas and look at that previews and I think oh ok I can approach it in this way so it 

gives me ideas but it also is a place where I can find information. 

A:  Great, thank you.  Um ok so now I have it sort of broken up into 3 segments so the first chunk or 

the general sociological questions then we'll get into some materials and then we'll get into the 

websites so one of the questions I'd like to pose to the group and we touched on it a little bit, but 

what type of social media do you use?  (or just say) Reddit 

P3:  Facebook 

A:  Are there any other social tools that you frequent? 
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P5:  I work on a team right now that uses Slack, which is like another app unit that Trello used to be a 

platform so it's a shared collaborative workspace platform so like I would never choose this but I 

have to play that so. 

P3:  Can you repeat what that is called? 

P5:  Slack S-L-A-C-K and you know I don't know what classifies as social media any more. 

P5: To---it's a category I don't actually understand the definition for 

A:  The word's so broad, yeah I kind of used it in that way cause I just wanted to see what were some 

of the tools that we're using to either to collaborate, to find content, to meet other people to find 

social groups, you know if there other--a lot of people, there are a lot of different ways, whether it's 

Twitter or Facebook, Instagram or Reddit or Tumble or Snapchat, you know there are so many 

different ways that people can connect and so I was just interested in kind of gauging from the room 

what portal that you use regularly to engage. 

P4: (male voice) I don't use any of that, I'm the only person I know that still makes phone calls so 

P4: (not sure the first word, everyone's laughing) team I don't socialize in any of that 

A:  This is Christian 

P4:  I don't use any of that I only use them when work requires me to.   

A:  Well Reddit 

P5: I don't use it as a social function, I use it as a passive news function 

A:  oh ok 

P5:  ...I don't participate, I don't have a log in, I don't have an identify space there 

A:  I see 

P5: So that's a different transaction for me. 

A:  ok 

P5:  There's no socializing, there's nobody I look forward to hearing from, nothing like that so it's a 

passive news source for me. 

A:  Anybody else anything to add? 

P3:  I've used Google Hangouts a few times, yeah 
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A:  You've used the (illegible word) 

P3:  Yeah um you know the way to connect with people, to get other people, colleagues that I used 

to work with in Seattle it's a nice way to just be able to kind of you know so many people have a 

Google account or Gmail account so that's a nice way to connect and so it feels a little bit more 

professional than just starting a Facebook message or something like that. 

P2:  I used Google Hangouts really intensely for the last well  since September till December with 

the teachers in Taiwan I was working with so I've looked, we would communicate that way and then I 

would get projected in their classroom and be able to team teach with them through the Hangout 

and then we would collaborate that way  also and plan our lessons and you can also post your 

documents and materials and shared things and all that so I have never had any experience with that 

before but it was pretty meaningful for that project to be able to teach, team teach internationally 

using--teaching English using that so it was cool and like Ari said professional and feels yeah 

different than Skype where you just do a little bit more, it's just a little bit beyond, just yeah. 

A:  Does anyone use LinkedIn as a social? 

P5:  I have an account and I will update it annually, I don't even tend to it in a good way, that’s how 

passive I am about the whole thing oh one should have this thing. 

P6:  Yes I have an account too and sometimes I get messages that people are trying to connect to 

me but I don't connect.  I'm very passive about it. 

A:  Anything else to add on that? 

P2:  I keep my Facebook account around but kind of also am pretty passive on it, like once in a blue 

moon or will talk to Ari my friend in real life but not really connecting with all those you know I keep 

thinking I don't really need a Facebook but I use it either as a time waster just like oh I just want to 

relax and do something or I really find some cool stuff on there sometimes, like things that people 

post or dog videos pictures, that sort of thing it's kind of like it's like a relaxing thing for me so I’m 

not really using it to meet people or talk, just use it like to soak in information.. 

A:  Ok my next question we're going to start getting into the idea of marine conservation but I’d like 

to know from you what do you think are the most pressing issues facing the environment now? 

P1:  How long do we have?  Should we just go around? 

A:  Just feel free whoever has something to say. (silence) We could... 

P4:  Climate change?  I mean is that too broad or is that? 
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A:  No, not at all. 

P4:  I think that is huge 

A:  That's actually one of my questions is do you believe that the climate is changing. 

P4:  Yes 

P5:  Yes 

A:  Is that unanimous in the room? 

P6:  Yes 

A:  It's interesting to ask this question in all kind of different realms because there's still a big wave of 

people that don't believe that climate is actually changing. 

P5:  Is it that they don't believe it's changing or that they believe the change that's occurring is 

natural and has always been happening and therefore there is no alarm?  That's different than not 

believing its changing 

A:  That's true 

P5:  So I'm just wondering what you're finding. 

A:  When I put myself out there in the social realm and advocating for conservation, I'll get people 

that say "there's nothing wrong with the climate, it's not changing" and so they don't necessarily 

elaborate and depending on what portal that I use there's only so much conversation that can be 

had so I think that it's what you say that people think "well it's just the way it naturally happening" I 

think there's probably also some fear with that that if people say that the climate is changing then 

there could be some economic repercussion to that so they may be afraid to...I'm the moderator so 

I'm going to try to withdraw my um... 

P6:  Can we go back to the first question though? 

A:  Sure what do you think are the most pressing issues facing the environment? 

P6:  Pressing issues?  Um well pollution and where does that pollution come from, from everything 

from ships dumping their stuff to runoff into the ocean to I mean there's so much that's polluting our 

waterways you know drilling for oil, the fracking of getting down into the water table and just so 

many things, where do you start? Fertilizing your yard and having it run off into the waterway so, 

we'd have hours to really get into this? 
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A:  So let me ask the group, what do you know about ocean pollution? 

P1:  Well there's a big pile of garbage floating around out there somewhere, I know that, we were at 

Lincoln City Oregon a couple of months back and I had never seen so much debris on the beach 

P6: Wow, Oregon! 

P1:  In Oregon, but it's rare to see that and probably it was some storm that had brought them but it 

was little pieces of plastic so I don't know what had happened but it was I'd never seen that before 

so that was, you know. 

P6:  Well I lived in Turkey for 12 years and the beaches there, everybody goes to a private beach.  

All, the only clean beaches are private because they get out there you know at 4 or 5 in the morning 

and rake the garbage up and then if you go just a little bit further, kind of in the country or where it's 

not developed and start walking over rocks and so forth and cliff side and there's so much garbage 

it's unbelievable.  The Mediterranean is so polluted, and I really blame the ships, the cruise ships, 

the Mediterranean is full of cruise ships and apparently they're not dumping any more but you really 

see a lot of garbage on developing countries basically, shorelines, especially coming from 

Washington and going over there, it's night and day.  And everything, every kind of garbage you 

know, from plastics and glass and debris and garbage bags and, you know, just--it's really sad. 

P5:  For me I think the biggest environmental issue is water so you could talk about ocean water but 

I think the fresh water crisis is actually a bigger deal cause so many communities are supplied by 

glacial flood water or ground water sources that are being depleted and so--and we don't have a 

plan.  Since first come first serve and first come is a lot of privatization so were now having not just a 

degradation of the resource but we're having to break down an access to the resource. [00:19:24.18] 

P6:  And on a global scale too I mean isn't water like the big crisis now?  You know I mean 

P5:  Potable water 

P6:  Yeah I mean drinking water like there's places in the world where people cannot get water to 

drink and yeah that's a huge thing.  Capitalization though is a lot of this--behind that.  I mean I know 

in India and Cocoa Cola bought out the water rights in India and turned around and sold the water 

back to the peasant people.  I mean you know it's crazy and it's so, yeah. 

P4:  I think the warming of the globe is a big backer for me and I notice--I just got with somebody 

earlier today about the wind storms we've had up here and how we talk about how we used to have 

snow up here.  The rainstorms--I mean 10 years ago, the worst rain storms we'd get one of them and 

now it's like every two weeks we've had them it seems to me.  I mean I think that I am 25-50 feet 

above sea level right now my house sits there and the water table is really really high already and so I 
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don’t' think it would take much for the sea level to rise to--you know--turn my whole yard into a 

swamp.  I mean it's just not that much further down for it to go.  So anyway from a very personal and 

individual standpoint, that's on my mind you know I'm thinking about moving to the hills so...(laughs) 

A:  Sea level rises is a concern for a lot of people, (not sure what she/you? say) you're not alone.  

How can we make marine science matter--to the general public?  Why would somebody care about 

what's happening to the environment or in particular to the marine environment?  How can we make 

that matter? 

P4: All politics are local, I mean all--maybe not all issues are, but that's the way I tend to think about 

it when asked about, you know, the ocean and how it fits in, I mean the first think I thought it was 

ocean acidification that which is--that's the biggest thing I hear about the sound is you know we're 

losing wildlife out there because of--or sea life because of acidification, I'm sure there's other stuff 

going on, other pollutions or you know all draining into our beautiful little piece of water out there, 

but um--anyway, I mean that brings it to the forefront of my mind because you know I like to go to 

Birch Bay, I like to go to Bellingham Bay and I used to see starfish you know things like that and 

there are far fewer than there used to be so.  Anyway, if you can make it local, make it matter to 

somebody on their own level, you can 

P5:  Work on the individual 

P4:  Yeah what's important to that person is right in front of their face that will drive them to action 

or at least to think about it. 

A:  That's kind of what I was asking, you know what are some ways that marine science can matter to 

somebody.  How do you--if someone doesn't know about it or doesn't care about it necessarily, how 

do you come up with communication that in--inspires somebody to care about it, so why would it 

matter?   

P4:  I just mean like visuals I don't exactly know how you might do that but just visual things, seeing 

things, compare--comparing pictures or yeah, images can be powerful. 

P1:  Yeah like ocean pictures, you know when that movie Free Willy you know everybody was upset 

about the poor whale that was you know-- 

P2:  Yeah 

P1: (continues) those little stories so may--that might be how you get people to care, especially if 

they don't live by the water.  You got somebody in the middle of the United States, they really can't 

relate probably to the 
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A:  That's actually one of my questions, I said if someone's never experienced the ocean before, how 

do you relate its importance? 

P5:  Well I'm a mid-westerner who came to the ocean so I grew up around Lake Michigan so I 

appreciated the water, but the idea of getting to bigger water drew me out here three days after I 

got of high school a semester early, I'm like out of my way so for me I think there is an imagination to 

a wildness that is one of the most un-charted discovery spaces on the planet that's still not 

understood fully. So I think that there's a fascination angle for people who could begin to see the 

underside of the ocean. Kind of like the tree picture's taught people that whatever's above is 

actually underneath and that's why it matters when you cut trees because you destabilize the soil so 

people's imagination's now go well however it big is on top the root is doing the same thing below? 

And I was at the National Museums in DC last month and they had a root exhibit, so you walked in 

and the prairie grasses roots go like 50 feet so they have the actual plant and you were looking at a 

two-story schematic of the plant way up there and the roots coming all the way down.  And I think 

that happens in the ocean and people have this much exposure to like how deep the ocean is and 

how much undiscovered stuff is there so I think you have wonder, is a really helpful doorway and I 

feel like that's part of that uncharted like people like to go to space well go to the bottom of the 

ocean and I think about as a kid, Jacques Cousteau-- 

P1: --I was going to say 

 

P5: (continues) --I'm sorry I'm 55 and I--that imprinted on me the discovery of something that is right 

here but nobody's looking at it.  So that journey that he took every Sunday, for a little mid-westerner 

that was huge imprint. Like huge, and I-- 

P1:  That's a huge-- 

P5: --yeah you knew exactly what I was talking about (group laughs) we don't have one in this 

generation I think but we had  

(Everyone is talking at once) 

P5:  You know what I mean though? 

P1:  Yeah because we both have the--you know exactly what I was talking about, you saw him back 

off the boat and go under and you went right with him 

P5:  right with him 

P5: anyway 



  
ALENA FEENEY- COM 565-FINAL RESEARCH PROJECT 26 

 

P6:  Well I wanted to add to that too is education is really important and not just for adults, but really 

primarily for kids and I think our schools, especially in Bellingham, do a really good job of teaching 

conservation and getting the kids out on field trips and so forth but even needs to be more and I 

really like--um--I haven't been to the aquarium in Seattle in years and years, but the one in 

Vancouver is awesome and now they've opened up another new part just opened up that's like a 

touch tank and they've got all these different programs and so forth so I think things like that are 

really interesting but from a pessimistic side I think that American's in particular we don't really start 

thinking about something until it affects us financially and you know when the price of fish goes up 

because there's not that many fish in the ocean anymore and why aren't there any fish you know and 

things like this it starts affecting people, now not everybody questions why it's like this, but I think, 

you know, when prices change people have to go without because we are a very spoiled society 

then maybe wow maybe people start asking questions wondering but we don't want to wait until it 

gets to that point though so that's my hope is in the children and the education that they--they're 

getting. 

P3:  Yeah, I think I would just add to that that I think you know Alena your original question was how 

do we make marine science matter to the general public and I think often people feel powerless and 

so when we think about how to make it matter, I think that message also has to be coupled with how 

can you make a difference.  Because people want--you know people understand impact, they 

understand images of marine debris or marine animals and things like that, but--and they can look at 

it and they can say oh wow that's really sad, but I think that next step in making it matter and 

internalizing it is actually making people feel like they're actions can have an impact on sort of these 

huge global issues that are happening. 

P5:  You just triggered something for me that I think really brought people's awareness to the ocean 

really really quickly.  Remember those stupid plastic bead things in soap?   

P4: yeah 

P2:  oh-- 

P5:  they're gone now, right?  They're outlawed really really quickly like that I've never seen anything 

like that happen.  I've been working policy a long time.  I couldn't believe, like the product came 

out, I saw it in people's homes I'm thinking (whispers) 

P1:  Um hmm 

P5:  you know I didn't want to cuss on tape but could not believe it and people I know and I'm like 

what are you thinking?!  And then very quickly the cause and effect was illustrated in such a gripping 

way that people said this is as stupid as it comes and it wasn't just with clogging up our sanitation 
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filter systems, and that's costing us more to clean out our filters, but the fact that we're finding them 

in the guts of other animals eating them as food.  I think that had a profound resonating effect on 

legislators, cause I've never seen legislation go quickly like that 

P3:  so fast yeah 

P5:  I was just like what the heck, what happened there and usually industry is hard to tame, but that 

innovation got shut down pretty quickly and I think it was the ocean connection that really shocked 

people, not just the cost to my own you know my own water supply people.  And even people that 

didn't live on an ocean started to think about it and you know just this stupid little bead thing will 

get a lot of ____ sick yeah 

P3:  So basic yeah 

P5:  I don't even know what they're called, something micro plastics 

A:   Yeah, they're micro beads actually was part of my communications campaign, and I'll show you 

some images from it but--so do you guys think that ocean policy and regulations help or hinder 

marine conservation efforts? 

P5:  Well I think my example is that helped.  I thought that brought a huge awareness to a bunch of 

people who may never touch the ocean or see the impact but they could get why this was not a 

brilliant move 

A:  And the policy helped 

P5:  And the policy brought it out, it was big enough for them to get on it, it must be a big deal I felt 

like it had the--that 

A:  You mean some regulation to make that happen, to pull it out of the economy I guess.  Does 

anybody have any other thoughts? 

P5:  go first 

P4:  No after you 

P4:  I was just going to say I think that policy is what effects change on a bigger scale but good 

policy starts with grass roots efforts so it's about igniting people in a community or the individuals to 

want to make a difference and then inviting our lawmakers to represent those interest.   

A:  Ok, _____ couple more questions in this section.  What is a culturally sensitive way to convey a 

conservation message?  Cause not all messages of conservation may resonate with the diverse 
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aspects of our public so is there--do you have any ideas in about how to create culturally sensitive 

messaging?  that would support marine conservation? 

P4: (male) we're all in this together 

A:  one planet 

P4:  as of right now we only have one. 

P5:  Well I think the fastest way is make sure that it's bi-lingual, make sure that the messages and the 

images reflect the people that your audience is going to be composed of so the people talking 

should look like the people listening.  So there's a resonant sense of relating to the content through 

familiar faces. So that could be very pricey but it's about target market so I think that's one of the 

ways you can do it with language, you can do it with visual presence of the act or act--spokesperson, 

I think culturally relevant gets at things like why the EPA fish toxicity measures are not relevant to 

native peoples because they eat so much more fish per week than other people so we've got a 

metric that doesn't talk to a culture so I think you have to match the metric to the culture so if you 

want to talk about ocean health, you want to talk about fish because the people who are eating a lot 

of fish are going to have a lot of concern about that so that's a culturally sensitive message but you 

might go around the island to another part where it's not that subsistence dweller and they have a 

different connectivity so like those are ways one could sort of put dimension around the message so 

you can emphasize one over another for a target. 

A:  that's really helpful, anyone else have any thoughts on that?  Ok generally speaking would 

applying religious principles toward conservation help or hinder people from participating? 

P6:  did you say religious symbols? 

A:  Principles 

P6:  Principles?   

A:  I can elaborate a little bit more 

P6:  I don’t' know what that means 

A:  So they're different--in different parts of religion there can be a level of stewardship or a level of 

connection to animals or a connection to environment, that are part of the principles of that religion 

so I was wondering if bringing in those principles would help get a conservation message out and I 

guess part of it goes to what Mary's saying about the target, your target audience obviously, I want 

the scope of this to be broad so the question was more from your opinion if you think that bringing 

in like say if there's something about the Dali Lama said, or you know Christian principles, or Muslim 
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principles or--and adding different or you know something from the Lummi Nation that supports 

conservation, would that help or would that hinder the message?  You know like would people kind 

of take offense like whoa she's trying to add that in there or Um maybe she understands it as a multi-

dimensional issue. 

P6:  I would say that if you just don't get into their religion but just quote, just you know a variety of 

quotes from a lot of different religious and cultural sectors, couldn’t harm anything, I mean we've 

been reading quotes all our lives from great poets, you know Martin Luther King, Malcom X I mean 

you name it and to say--to go on to what you were saying about you know making things culturally 

relevant to that target group, I would say instead of specifying it to that target group I would just 

have it all inclusive.  You know the white people's face, the Hispanic faces all together and the same 

with the quotes because once you start saying ok we're going to do this for this group and this for 

this group, I don’t know it just seems to secular, I think it seems biter if we just you know like you 

said, it's our planet it's the only one that we have, you know somehow that dialogue has to be there, 

it just doesn't have to be first nation persons face, it could be my very white girl face or all of us so--

and back to the quotes, the same thing with the quotes without the religion.[00:37:04.00] 

P1:  So maybe balancing it 

P6:  Balancing it, exactly.  Mix it all up. 

P4:  Like if you could get a group of respective leaders from anywhere, if they happen to all be 

clergy, great....um, that's always going to help you with your cause, if you can get people to stand 

behind you spreads the message and...you know it’s somebody who when they say something, I 

believe it, and they say well you[00:37:35.04] are saying and you know I'm probably going to stand 

with that I think so yeah if you had 10 people from 10 different religions and they all--whether it was 

just quotes, whether they were all standing in a line you know we all support this, whatever it 

happened to be, I mean you--it seems to me you could touch a lot of people with that and draw 

them into your circle.  I suppose the risk you run is if you find someone who's vehemently either 

agnostic or atheist and takes offense to that, I don't know if you could find a strong atheist to take 

the other side but I think by and large you're not going to go wrong you know positive cultural 

leaders. 

A:  Yeah that's kind of was the idea for like a mass communication or global campaign.  How could 

we crack that so that it doesn't speak to one group and not speak to another or somebody's you 

know--we lose an audience because of well I don't like that person or I don't like that so I was just 

interested in getting your opinions on your insight on whether or not you thought that people would 

potentially respond that way because maybe it's not--it doesn't have to be something that feeds in 

to the communication campaign, that's all. 
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P5:  For me I do too much government work to be able to say how would we use religious content 

per se so we back it out to moral or ethical so we draw it back out but when--I was listening to you 

talk about a global level, there is this really--have this visual thing where we look at most maps where 

the ocean is the space between us, not like a place unto itself.  And so for me, the way that people 

relate to the ocean is the ocean comes to us up on the shore, like little waves and we're only looking 

at this part of the relationship, like I love that it makes me relax, it's so nice it keeps doing this 

forever for me, I just loved the--(can't pick the word). On the other side, we're all sending things into 

this ocean so for me I was getting this like well you get all of India sort of thinking about their history 

and all the little you know--(whispers - "darn it") After death people put their bodies I guess so 

everything is going out into the ocean so it's kind of got--we have this like other visual but you look 

at it from this religious practice point of view, like every nation in some way--we don't have a 

national religion but we have trends and you sort of say what's the habit we're throwing into the 

ocean right?  So for me that is what's happening is you're asking people to think about that and I 

don't know, I want to get a cartoon in my head cause I don't think words would touch people, I think 

it would separate them "I don't believe that, I believe this" but I think if people look at the opposite 

flow, that could motivate people and I'm thinking back to our generation and it was a pollution 

commercial and a Native American elderly man was in a canoe-- 

 

P1:  --yep 

P5: (continues) --and he's going (whispers can't catch it) I grew up in the mid-west, I canoed with a 

lot of the kids so it made a lot of sense to me and I grew up by a lot of paper mills, I mean I swam on 

the outflow of paper mills.  I mean I'm a toxic body, I'm from a hot zone. (people laugh) No!  My 

community, we're from a hot zone, we are a hot zone, cause there were 4 paper mills in the river and 

there he was paddling down and he'd just see a little Styrofoam cup here and there and just one 

little tear would drip 

P5:  aww, remember that? 

P1:  aww 

P5: (continues) --that was it!  That was I=it!  I told you it's still palpable in our bodies, 

P1:  --crazy 

P2: --I was actually thinking that a few minutes ago 

P5:  --deeply effective 

P5:  --I was so like wow what have we done to our planet 
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P: (continues) --He never said a word, he never uttered a sound. 

P1:  He never said a word, just a tear 

P5:  The expression too, a picture speaks a thousand words 

P5:  That was terrible tokenism, but it worked 

P1:  It worked 

P5:  It completely worked in the 60's.  Right?  It was like waking up the Earth Mamma Love, that's 

kind of what it felt like 

P1:  Um hmmm it did 

P5: (continues) And I was not a hippie kid, I did not come from hippie people, I did not think like 

that, talk like that or nothing 

P1:  --Well the  

P5:  --I'm just saying that the ad penetrated 

A:  It was the rise of the environmentalism 

P6: Yeah 

P5:  A lot of organizations started in the 70's you know after looking like (Loatia?) conservancy or the 

national research defense council, all of those came out of that time. 

P6:  It's a hard awakening 

A:  Yeah and so I think that that's very true and that's--and a lot of those visuals that sense of--I mean 

they're communicating a message through the media so I think a lot of those principles actually 

could still be re-envisioned 

P5:  Can I just--Barb where did you grow up? 

P1:  Spokane 

P5:  Ok so look at that, I grew up in Wisconsin we were touched in the same way 

P1:  same way 

P5:  --by the same image that maybe I saw 10 times. 

P1:  And we have no 
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P3: And you have no idea what we're talking about but we have a visceral 

P6:  I remember that commercial 

P5: Where are you from? 

P6:  I'm from Seattle 

P1:  Very strong message 

P5:  Ok so think about how broad that was, that was bigger 

P5:  And how old--I mean how old were we?  Our early teens? 

P5:  I was born in the 60's 

P1:  See I was born in '56 so it was like  

P6:  I was born in '51   

(silence then laughter) 

P6:  Don't put the age with the name 

P4:  one thing is, I mean, get them while they're young right?   

P6:  It works! 

P4:  it's still there right? 

P5:  Yeah that imprint's still in there. 

P3:  Yeah so speaking of that then, so just yesterday it's kind of timely and it was in a 3rd grade 

classroom--helping out in there and a little girl had this book, I don’t know what the title was but it 

was about pollution and about water bottle and a guy had built a boat out of 12,000 water bottles, I 

mean it was amazing--do you know what book I'm talking about?  And she was just so into it and so 

engaged and asking questions and pulling out all of the facts and I don't know, it was just so great 

and she was really wanting to tell me all about it and it was neat, it was really neat and so again it 

was like wow I didn’t know that and the guys they made a garden on the boat to feed themselves, I 

don't know it was so neat the images were really great.  I don’t know it's just there you go the kids 

are getting (not sure the word) excited about it the books with the images are touching, I learned 

something about it too so 
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P4: I know much more about salmon and the eagles than I ever would have except my kids got (not 

sure the word) at school brought it home and said “hey guess what” cause I didn’t grow up with that 

in Utah so... 

P3:  Yeah 

P4: Yeah so I think that’s another way to connect if you can get little ones excited, they’ll bring it 

home. 

P3:  Yeah I mean I think kids are inquisitive by nature you know my class just finished a whole unit of 

inquiry around water and water as a finite resource and so their final project was choosing anything 

to do with water and doing some research and writing a non-fiction piece for our class book and I 

was just amazed by their topics, I mean they chose everything from dying coral and what we could 

do about it to dew and what creates dirty dew, you know thinking about air pollution and um water 

rights around the world and how do you build a well I mean these are all sort of things that we had 

talked about you know sort of in passing, but where their minds went, I mean these are 8 and 9 year 

olds, into thinking about water and such kind of this global (sentence?) I mean certainly there are 

those kiddos that wanted to research octopus and dolphins and other things that weren’t necessarily 

about the water crisis but that’s ok because they were all really interested in such a variety of things 

so. Absolutely, kids want to know information and they want to help, and it’s the perfect 

combination of action. 

P4:  Getting them while they’re young 

A:  Ok well one more question in this section, and this one’s pretty hard question so see if we can 

break this apart but how can we balance the need for food security, marine protection and 

economic development in the ocean?  Cause there’s--so when you’re looking at marine 

conservation, have the fisherman will say we need to have--you know--this is our livelihood, we need 

to be able to fish and we don’t’ want to have as many protected, marine protected, areas or 

sanctuaries around the globe because then we can’t get those fish and the fish will migrate into that 

area.  And then also, the economic development part of it is looking at the ocean as a resource for 

oil and gas and you know the amount of like seismic blasting that they do throughout the ocean to 

find out where there could be a resource for us and in that we’re not quite thinking about the ocean 

as a living presence, we’re thinking about it as a resource for us so how---how do you think that your, 

in your perception, your wisdom, you could balance having a conservation effort with food security 

obviously with so many people on the planet eat fish as their number one protein, and then also we 

need the resources that the planet has and we’re going further and further into finding them, 

wherever they are so, it’s kind of a big idea but I wonder if we can crack it a little bit. 
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P6: Well there’s more and more farmed fish than there used to be so I mean there’s farmed fish for 

as an option, we could use more electric cars than have to rely on oil, but I’m just as guilty as 

everybody else because I don’t have an electric car, you know there’s a lot of things we could do but 

P3:  I think it comes back to education, I think that you know, having grown up in Hawaii I see a lot 

of--and the (not sure what she said) certainly but that idea of fishing as an industry and an industry 

for indigenous people, so it has a cultural and historical perspective as well as an economic impact 

and I think that effective communication has to respect those different elements of fishing rights but 

also help education the community to understand that protected areas doesn’t--it doesn’t mean that 

it’s going to be less fishing per se, it actually means long term, there’s going to be more 

opportunities for everyone to continue to live off of the ocean and preserve cultural integrity when it 

comes to marine life and marine fishing so I think it has to come back to educating people, maybe 

with a different message than you would the general public, message that targets people that are in 

the fishing industry[00:49:39.19] but it has to be a message that people can relate to.  And there has 

to be a solution that doesn’t affect their economic stability. 

P6: Well that’s the thing too, I mean we have to be open to changes, you know?  If you’re a 

fisherman, your father is a fisherman, grandfather is a fisherman, maybe your son won’t be a 

fisherman, maybe they have to go another direction or do something else.  Might still be in that 

industry but maybe something else.  I mean Hawaii is a good example, remember there was the 

Opihi pickers I mean I remember years ago they were everywhere and now they’re so scarce that 

you know the locals can’t even go pick opihi off the rocks but where did they go? So maybe they’ll 

be farming the opihi, I don’t know. 

P5:  I feel like you have to figure out what scientific scale impact matters in the ocean system and I 

think that’s the reason it’s so hard to tackle because it’s such a complex scale so I feel like if you want 

to have a balance you have to get the most local impactors together so they can negotiate that 

balance based on their own real adaptation so we have that in the Puget Sound you know where 

we’re all trying to understand our part to contributing to the sound and we’re all sort of confounded 

along the West side of Washington trying to figure out what does that mean for Snohomish and for 

each of these counties so I feel like that is an honest struggle that needs to be allowed to take place 

and to be supported because it’s all about adaptation so people are going to have to change, 

people are going to have to understand why and how that change takes place and I’m thinking 

about what we can learn from the farmers as you go into the ocean and Skagit County is a pretty 

unique county because their seed growers and when you grow seeds you can’t grow seeds in the 

same soil you have to leave that soil fallow or in other specific crops before you plant it again so 

Skagit County has a very very sophisticated method by which they get together and every landowner 

who farms and every lease holder who leases land to farmers sit around and they agree together 
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where and how which crops will be grown, it’s called Pinning, and they Pin because it’s a very very 

scientific cycle that needs to be maintained by people who understand that cycle or you’ll mess up 

the crop rotation to be able to keep all these seed products growing out of that one valley. And that 

one valley has the type of soil that 1% of the world has so this is a world treasure site-- 

P6:  --yes 

P5: (continues) --if you wanna actually get to the truth of it.  And so that pinning exercise has gone 

on for generations.  I mean that’s decade old--(not sure the word) generation.  That system has 

existed on the Eastern seaboard of Maine and some of the earliest ocean agreements were around 

the fisherman so go back to those and you can learn how their decade old process to then figure out 

the conservation areas for fish rearing and restoration, harvesters and they change them so they 

created the system on the East coast this is some of the earliest negotiated agreement work in 

consensus building 20 years ago was fisheries and I’m now as I sit with farmers thinking about land 

base[00:53:36.05] I'm thinking this could work at a scale differently, if you actually thought about 

shoreline area units or assessment units.  I don't know if the ocean's broken up that way for science I 

imagine it is for circulation [00:53:50.26] patterns so you could go within that larger scale and the 

(unsure word) effort— 

A:  --there are a lot like that, High Seas are unregulated 

P6: --yeah so there's nobody caring for those so this is what I'm saying if everybody starts thinking 

about that space and one of the things you didn't mention was military and that does not fit into 

your schematics but it has a profound effect on oceans life because of all that sonic testing and all 

that work that's happening and our sound is incredibly impacting and that's the same on every 

shore.  Every you know at the international boundary water line for every country they all have that 

kind of testing and seismic so you would probably want to add that cause that is an economic that's 

under people's identity and security and every county has to have it depending on how much money 

they have for their sea warfare machinery so those are some things that come to mind when I think 

about how we actually going to do this cause it has to change cause the ocean's gonna change. 

P1:  Yeah but you're right I thought about that about farmers too, they've been doing that for 

generation and generations I mean moving livestock from one to another so the grass and so forth 

grows so hearing that about the county south of us that's really interesting. 

A:  Yeah I think some of those principles -- I'll look into it further because I don't know any of that 

history-- could definitely be applied.  It's a little bit different because you know obviously fish don't 

stay in the same area and you know 

P5:  --No that's why you had to figure out the scale 
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A:  --Yeah it would have to be 

P5:  --the scale would have impact that actually matters in that particular medium right?  I don't know 

A:  Yeah and I think some of the works being done looking at, and that's I'm not going to get to this 

question so I'll just come with the add a little bit on to it but the marine sanctuaries and looking at 

the mission.  Dr. Silvia Earl who is an oceanographer, she calls them hope spots but they're places all 

around the planet that make the--that've been identified that make the most sense for protection 

because of the migration pattern of marine life and the ability for those areas to you know 

repopulate the ocean faster than other areas of the ocean so there are some, you know people are 

having those conversations 

P3:  Yeah, that's exciting, 

A:  Yeah, conservation of it yeah.  Um ok thank you for that, those are some of the kind of the hard 

tough questions we're getting through so I appreciate (not sure the word) insight on that.  Now I 

want to turn to the power point and the first section that I'm going to go through are some of the, 

there's some materials first off are this first picture...ok, so what I--these next few series of images, I 

just wanted to kind of go around the room and get your opinion on--I've kind of labeled them as 

Product A and Product B.  So if you're looking at you know if I'm choosing images that I’ll be using 

on the website or in my communication materials, what is the most to you, what is the most effective, 

if you're looking at debris from below, you know you're in the ocean and you have that perspective 

of almost as an animal kind of looking up or on land and all of the debris that washes up on 

shore...feel free to...step in at any time. 

P4:  side-by-side, but the one on the left, the beach is more striking to me because I don't spend a 

lot of time underwater so that's the view that I already have and so I can relate to you know I can't 

imagine that beach without all of that there. 

P2:  Yeah I would agree, I was thinking the same thing and the fact that there's people there too I 

think it makes it more effective cause I didn't know what I was looking at this first one, I didn't quite 

get the fact that you were looking 

P1:  --all of that debris and garbage 

P5:  I suppose if you had Nemo trying to push his way up through that (everyone laughs and talks) 

you know but I’m just saying like that kind of what is that?  This is so weird even a diver with a line on 

his face you know what the heck!  So I'm just saying that one didn't make much sense but if there 

was somebody efforting in there I would have a context.  This one the humans provide me the 

context like what the hell did we happen upon here?  Who do we save?  The poor turkey. 
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P6:  --Yeah before somebody'd we'd pay people to clean up a beach so you can lay on a pristine you 

know I mean there's all kind of economic inequality in that situation right? 

A:  Ok 

P3:  I agree too all the 

A:  The beach debris? 

P3: --yea that's the 

A: --is a stronger image for you?  Ok Let's--do you have any questions?  Like when you look at these 

images any questions kinda come to mind?  I mean other than  

P2:  --well the one on the left what is it?  I was just wondering what is it 

P3:  Where are the pictures taken from? 

A:  Ok 

P2:  Like the one on the left, where's that? 

A:  Actually I think that's in Hawaii 

P6:  No! 

A:  Yeah it might be after the tsunami, it's still the beaches look like this, there's still so much debris 

even like 4 years later and I’m not sure where that was but a lot of the south city looks like that 

(inaudible) below... So between these images we're looking at marine animals and how marine 

debris has affected them so the first one is the turtle is your--there's a level of assumption that 

happens with it that you don't know if he's going to live or die and, but obviously he's impacted by 

the debris.  Whereas the birds, the product B is you're seeing the outcome, the text is just it's just an 

added piece to it but between these images which one do you feel conveys the stronger message? 

P3:  For me it's the turtle, I mean it might not be--but that he looks like he--if I was a child looking 

that would get to me the sweet little turtle looks like it's so sad and it's no way out, I don't know.   

A:  It's your opinion you know (inaudible)-- 

P1:  --I agree because it feels like you now he's in jail and he can't move 

P3:  --Yeah just can't get out 

P4:  --(continues) and we all love turtles so you know it would be like 
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P1:  --turtles, I know that is just like oh like a puppy or something 

P:2 --yeah I mean the bird that you know we care about that but again it's hard to figure out what it 

is 

P3:  --yeah if I didn't have the --if it didn't say what happened I wouldn't know what it is 

P6:  cause it's so decomposed, but looking at all--I mean that's all the plastic that they've eaten in 

the ocean  

P5:  I have to say I find the one on the right really effective like that is just the realism for me, that is a 

bird that is decomposed and animals that eat in the top shelf if you will because animals eat dead 

animals so once exposed you say what in the world has it come to?  That to me is just shocking. 

P2:  --I totally 

A:  --These pictures are everywhere 

P5:  Are they? 

A:  Yeah 

P4:  That what went on (inaudible) one 

A:  It happens very common among birds. 

P6:  I hear what you're saying Mary and I completely agree but for me when I look at those two 

pictures it almost, and this is just maybe my misconception in many ways but I almost feel like 

Product B is an exaggeration of the truth just to get a point across whereas Product A, the turtle, we 

know that happens 

P5:  --Yeah it's so simplistic 

P5:  --(continues) And it's more simplistic yeah whereas Product B is really powerful, but it almost 

feels like I don't know I think back to Public Service announcements when I was a kid about smoking 

you know and these horrible effects of smoking and these terrible images of people and sort of that 

dramatization of it and I almost feel like that's what I see when I see Product B.  Is the dramatization 

of what happens to a marine animal whereas Product A that poor little turtle, he's just stuck. 

P4:  It's interesting I mean I think a lot of the culture is cynical now and might look at the right side 

one Product B and say yeah you are just doing it to get a point across but to me that was the one 

that spoke to me as well, I was like I mean really especially without the caption on the left, but I 
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mean as I glanced at it quickly you could have been catching that turtle for scientific purposes and 

you're just about to let him go, tag him and let him go-- 

P3:  --true 

P4: --I don't see him as caught there necessarily you know, dying.  That was my first impression, but 

the one on the right if it didn't have the caption it would be difficult to see exactly what was going 

on aside from garbage but with it, it was really impactful to me, item 2. 

P5:  I agree, that's kind of--that's exactly what I was thinking it was like whoa but I also kind of agree 

with what Ari said--I don't know I can see both but I was thinking that too with the turtle maybe 

there's hope, I kind of looked at it like well maybe it's going to get out, like (everybody laughs and 

talks).  But I looked at the bird and was like ooh and maybe yeah depending on your audience, your 

purpose 

P4: --yeah 

A:  Well you're looking at human created trash that's affecting marine animals and 

P6: (inaudible) it's hard to believe this one 

P1:  Oh it's just horrible-- 

P1:  --(continues) just hard to believe, it almost looks like it was engineered cause it's just so 

P5:  All the more reason, you know it's kind of like super in your face and I think we got such a dense 

overstressed culture that that's why we have so much over the top conduct because people are 

somewhat anesthetized so it takes a lot more to penetrate because we're overstimulated all the 

time. 

P2:  I guess on that note you can think of it this was on your Facebook or on something that people 

were scrolling through 

P3:  --scrolling yeah which one would you actually go in 

P3:  --(continues) which one would make you stop.  Like if it was on my feed I'd be like Whoa!   

P2: --You’d be like what the hell is that yeah 

P3:  --I'd be like what the hell is that um hmm,  

P2:  so it's effect to get attention/reaction 
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P4:  your audience probably matters as well, the little kid might not like Product B but if you put a 

little caption with the turtle, I don't know if you're able to do that but if you were to put something 

along with that, that might speak a little bit better without freaking them out so much.  Although 

who knows maybe they'd be 

P1:  "he didn't die!" 

P6:  Why can't we save this turtle? 

P5:  Yeah this was how he was stuck 

P4: we still have an ocean somewhere 

A:  Ok does anybody else have any other things they want to say about this?  Well the turtle there is 

wrapped up in what we call ghost nets which are, they're nets left behind from fishing and they just 

basically drag across the bottom of the ocean and marine animals get caught up into it and so that's 

what the next image is.  We're looking at ghost nets here and the same question is the effectiveness 

of the image.  What type of reaction do you have to Product A or Product B? 

P4: Product B caught me immediately 

P3:  Me too 

P6:  yeah me too 

P5:  Yeah Product B's got way more story to it [01:06:30.23] 

A:  It could be hard to care about that one rock you know?  Obviously looking at that in yeah so 

visually like the method you can--powerful but I just I was more kind of going after whether or not a 

timeline could convey I mean that obviously that goes over a time you know, this is what's 

happening right now. 

P5:  I think a timeline and then a decade a level is really really helpful because people can get their 

heads around a decade. Things like that. 

P6:  Yeah one year? 

P4:  And maybe that's something you know there's different ways that the message could go too 

where you know that's like long time marine research that happens and maybe that has an aspect to 

that but when you're wanting to capture people's attention on a daily basis or even an hourly basis, 

maybe using more images that are striking to keep people, to keep the idea of conservation more 

forefront in their mind. 
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P5:  I have to say that looks like a field manual. Like as if you were taking someone out to do field 

work and say so we're going to do a comparative analysis and what you're looking for, I mean I do 

this all the time like so we're looking at a (riparian?) area and we're saying is this here, is that there.  

That's what that looks like to me like a field book to techie people.  Not like a tool.  That's how it 

reads to me, like it technically makes sense, but it doesn't inspire me. 

P6:  Well I think it's powerful that there's only a year between these two and that picture's changed 

so much more than that.  And I think also we rely on our own experience, after diving for years and 

snorkeling in Hawaii and seeing you know, healthier or relatively healthy coral I would look at the first 

one, 1996, but then after doing the same thing in the Mediterranean, when it all looks like the dead 

coral all brown and ugly so you know it's our experience too, what.... 

P4:  Yeah I've never been underwater 

A:  Gotta move on 

P3:  oh really!  Oh man there's a whole world out there. 

A:  Ok so this, I don't want to take too much time on this cause we have to keep moving, but 

basically what I'm wondering here is looking at advocacy and images and if the using an infographic 

type of communication style is more effective than using like if you're seeing people out on the 

beach cleaning the beach, is that going to motivate you to go and clean the beach?  If you see the 

micro beads in those products, would seeing the products and the effect of the product have a--

resonate with you stronger and want to make a change in behavior?  So that's kind of what this is 

about is like is altering behavior and how you get there. So if we could lightly go around the room 

and ask... 

P4:  I thought C was handled and I thought that issue was over at this point, but 

A:  It's not pathed yet and that could just be the United States, it's global... 

P3:  Yeah it's a global product 

P4:  The B is visually interesting it looks like--it makes me you know maybe want to do something but 

if you're, I mean oh these people look like nice people, I'd like to do what they're doing. 

P1:  --well that (inaudible) whatever inspires them 

P4: --I mean you know it seems empowering, but I mean really to get at the heart of the problem is 

not picking up the trash that people keep throwing away, right?  It's stopping them from getting 

there in the first place which brings you back to A so.  I mean if I had to say I would say A was my 

choice, but... 
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A:  Ok 

P4:  A was the one that jumped out at me, I wanted to read it. 

A:  Ok...anyone else? 

P1:  I agree with B, it just feels nice (laughter) the beach, a visually I think it's like "yeah!" but at the 

same time I--it's kind of like what are--are they making sand castles, like what are they doing--I don't 

know, but I like the way it looks but then C kind of would make me think "oh yeah...oh no I'm not 

going to buy that" like I have bought some of that stuff before so no I don't want to do that. I don't 

know so it kind of creates a reaction like oh yeah I'm going to stay away from those products. A I was 

like oh I don't know too much words, I don't want to read all of it but then I notice the images--there 

were images, which made it a little more interesting, but still B just makes me feel, I don't know I just 

like the picture.  I don't know. 

A: Any other thoughts on this? 

P5:  I'm a C, I hate the infographic stuff I'm so fatigued by them and just I don't even pay attention to 

them anymore.  Blah blah blah, so I like the Product cause and effect, I know exactly what I would do 

different.  So for me, that's like the most quick short--ok clear, you made a big list for me, got that.  

So I'm a practical--from efficiency that one worked for me. 

P6:  Yeah I kind of agree with that too cause it's just it's so clear.  But I do like the fact of being on 

that nice kind of white sandy beach.   

A: So everybody in this room needs a vacation (laughter) 

P3:  --A is good but it's just too much to read.  Too little font on too little things you know it's good 

but it just needs to be simplified or something. 

P4:  I love lists of 10 things to do to whatever.  I always click on it. (laughter erupts).  I'll always fall for 

it. 

P5:  I like C I mean I agree the beach picture is gorgeous but I don't need to see people on the 

beach to know that I can go out and do a beach cleanup but I do need to know what products have 

micro beads in them so I can change my buying efforts. 

P4: I guess something else I would never probably buy anything on that side, it just it wouldn't 

P5:  Colgate though?  Does Colgate-- 

P4: --I buy Colgate but not that kind.  I like have my specific brand and I would prefer like style. 
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P5:  I mean I may never buy any of these things, cause I'm not a shopper like that but this is for me, 

like that’s the kind of info I'm always going for, like the--if I can't eat organic, at least tell me the top 

10 most pesticide residue non-organic crops.  That list I hung next to the fridge for my kids’ entire 

life because you may not be able to afford organics but there's something you can do so for me this 

feels like it falls into that side of the equation. 

P4:  Yeah, more of this 

A:  That's really helpful.  Ok now we're going into-- 

P2:  --I just hope you don't get sued 

A:  --taking a bit time um-- 

P2:  --I feel product placement can be dicey 

A: These are some of the materials that I've made.  Now we're getting to my communication 

materials I wanted to--I created two logos for my website and basically I'm going to start branding 

all of my communication materials.  Between these two, Logo A this plastic free Hawaii or Hawaii 

Grow 808.com will get to it.  That is the website. Do you have a preference between A or B or just I 

mean the colors are kind of similar but they're a little bit different?   

P4:  So if we just share looks and visual appeal or-- 

A:  Yeah 

P3:  yeah 

P4: Does the plastic free Hawaii kind of limit it to where only working and worried about plastics as 

opposed to  

A:  That's actually one of my questions.  Is the--I started with the idea of the Hawaiian Islands and the 

Pacific Gyre in my research and because I'm from Hawaii I have a connection to Hawaiians to be a 

plastic free Hawaii, but I really want this to grow beyond.  When we're talking about the ocean, 

ocean goes everywhere, it's a global issue so that' why I came up with the other logo cause I thought 

maybe instead of branding the ideal I should brand the name of the product. So that's I guess kind 

of where your feedback comes in is that effective?  Should I--should I--I mean is this doesn't have to 

be a plastic free Hawaii either, it could be plastic free world, it could be plastic free whatever.  Or it 

could be the name of the website that has all of the content about being plastic free. 

P5:  I'm a fan of the plastic free Hawaii cause I know that while the visual is subtle the logo tells me 

the objective that attracts me. Where Hawaii girl, I'm like am I buying board shorts? You know like 
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my brain is a little confused by that cause I got sporty people in my life so now my sporty brain's 

kicked off, right?  And the other one I'm like if it--even if it said plastic free ocean my brain would 

know what that was about 

A:  --Yeah so 

P5: --right? 

A:  So-- 

P5:  --even if it just showed the chain of the Hawaiian Islands, which my brain does know what that is 
because I have a visual 

A:  Well it doesn't really look like it (laughter) 

P5:  --No but I know what you're trying to say by this cluster right? There's only so many clusters like 

that. 

A: (inaudible) illustrator those are really hard 

P5:  --yeah so my point being I feel like that grabs me intellectually rather than just visually. 

A:  ok I appreciate that. Anyone else have any 

P: (male) I'd take the plastic free as well.  

A:  Ok 

P4:  Cause even if you I mean yeah; I guess you don't need necessarily to be limited just to plastic.  I 

know you're trying to get rid of foreign objects from the water but  

P5:  Start with the plastics 

A:  There's so many issues, you got to start somewhere. 

P4:  right absolutely. 

P3:  I think I like the plastic free one again like the cause it's clear what it is, but I like the color, the 

color of the other one 

P1:  --I do too  

P6: if you could somehow like take--cause the one on the right visually pops out, but  

P3:  --totally 



  
ALENA FEENEY- COM 565-FINAL RESEARCH PROJECT 45 

 

P2:  --I like the plastic free for the message. 

A:  Ok  

P3:  I agree with Sarah but the--but the Hawaii girl I was thinking of the store that sells shorts and 

bikinis and pareos (Not sure that word) 

P2:  Yeah a bathing suit company I mean 

P3:  Yeah that's what it looks like to me with that picture, but I do like maybe this one needs to be 

just a little brighter or something. 

A:  Ok well that's exactly why I'm showing it to you guys because I'll take your insight and revise it. 

So is there any other feedback on that?  Thank you.  The other logo that I created was for--I ran a 

social media campaign, for, it was on micro beads and ocean plastics, but this was the--I had taken 

that original plastic free Hawaii logo and dropped it into this and this was the header.  And so kind 

of looking at this and thinking of ways to adapt this, do you feel like this is an effective logo?  Is the 

font readable?  Are there they’re elements in it that would be helpful to change to make it more 

effective?  Or do you have any feedback on it? 

P6:  Look at that face! 

P3:  I know 

P1:  oh my gosh 

P2:  Seals are (inaudible) 

P5:  I think it's hard to read the font, I think it's hard to read the message with background graphics. 

A:  Ok 

P5:  On the right 

P5:  On the right 

P4:  On the right side 

A:  So if you made the 

P5: Like a banner underneath or something with maybe  

A:  Made it’s--the photo smaller and have the text underneath the photo instead of going over the 

top? 
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P5:  I think you can also shorten the text by using active voice "promote a healthy ocean, limit use of 

plastic" 

A:  ok 

P5: (continues) right so you have less text but key point. 

A:  Ok 

P5:  So that way you can make your font bigger if you want, whatever, spread it out differently give it 

space. 

A:  Ok 

P4: That's one sad seal. 

A: So do you--looking at the seal do you--I mean if it was just by itself... 

P5:  I would need the plastic free Hawaii next to it. 

A:  You'd need that?  Ok 

P3:  Yes 

P5:  Cause I might not recognize that as plastic, I might think who chained the seal 

P3: This is 

P2:  I thought it was a chain at first too 

P1: That's what I keep--I keep--that's all I see. 

P2:  I'm so glad I'm not the only one. 

P1: So what is that? 

A:  Ok 

P4:  It's some kind of 

P3:  Netting 

P2:  It's plastic (inaudible) netting 

A:  It's plastic that he's stuck in and there are--I have hundreds of pictures like this so I could 
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P1:  --It just breaks your heart that they have to live with that 

A:  --Use a different seal stuck in something (everyone laughs) 

P6:  You can tell it was a sad, bad thing but the more I look at I was like what really is happening 

P5: Something about those 6-pack tab plastic holders, people's brains recognize that shape thing 

immediately so if you find an animal in one of those you go, who's the idiot right?  So your brain 

does that. 

A:  I remember like in school that they're like always remember to cut those things 

P1:  Campaign (inaudible) 

A:  And so for the rest of my life I'll do that 

P4:  I am too, like it stuck. We got the same message. 

P6:  Yeah so if we (inaudible) one of those it'd be like (inaudible) 

A:  Um Ok 

P5:  Look how sticky that campaign was right? 

A:  Oh yeah, no 

P4:  Any of you clip them? 

P2:  no 

A:  what?!  I'll come over to your house I'll clip them for you. 

P4:  I-- 

P5:  I clip them every time I don't care if (inaudible) guest (inaudible too many people talking at 

once) 

P4:  I don't even yeah I don't buy them but I grew up clipping them 

P2:  Yeah we don't no 

A:  Yeah they might not be as common.  Ok so quickly it's showing you here so part of you saw that 

original um the logo for the space book campaign that I did, what I wanted to get your input on this 

is that using--ok so the primary versus secondary source. So I'm using other people's content and 

editorializing on top of it. And so part of it is to establish my voice and my brand so I envisioned that 
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my website I will be researching and finding information about marine conservation issues all around 

the world and I will blog about it, I will post it, I will write more in it so as a communication...content, 

when is that--and I'll show you my website in a minute--if I should add this content to my website or 

if I should keep it as its own separate life.  I guess I don't know quite how important this was in 

establishing my voice and brand. And also, I guess to ask you is would you rather have information 

directly from the source?  Like when you go and look for information, cause I can just post the 

images or the videos and all that onto my site and people could you know get the information that 

way or I could wrap them up in a message and deliver it that way. 

P5: Are you asking is that message important or if that simplifies an important? 

A:  Yes, well yeah either one like what would you, what would you prefer?  How do you absorb 

information, do you like that people will find information and maybe craft it in a different way or do 

you like to get the information straight from the source?  Kind of thinking about this in the future as 

well is that you know if this work is something that I should continue or not continue?[01:37:26.27] A: 

(cont'd) I mean I have a community of people that read this through Facebook, but, and you'll see 

on my website, if this is--if the blending of it is that, I'm not quite sure, but do you have any--this is 

probably not the--one of the pieces of my whole communication strategy that I haven't quite figured 

out and you can probably understand by the way I'm describing it, of the primary versus secondary 

source really is what it comes down to. 

P4:  In theory I like a primary source, but as I look at this and I think about you know if I don't know 

what trash talk is, I'm not going to click on it so if you describe "ok this is what's going on" that 

helps, also if you can pre-digest things a little bit so I know what I'm walking into to understand it 

better, that's helpful so I mean I like your describing kind of what's going on, huh, you know I do 

want some more information, depending on where your website gets to, maybe you could become, 

you know not to  use the word primary in a different context, but you could become a primary 

resource for this you know or a one stop or a hub, where-- 

A:  --That's--yeah 

P4: --I know I could go 

A:  --that's exactly what I was kind of getting at, yeah. 

P4: And as I like ok well I know I can go there for this general stuff and and by reading each of these I 

know where I can--I know where I’m gonna off you know which spoke I'm gonna head, so. 

A:  And then if people like my voice or the message that I'm sharing, then maybe we would bring 

people to issues that are not something that they would normally find I guess too.  So that's kind of 

the beginning of this. 
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P5:  I like the curated content, I always wanna be able to access the real thing 

A:  --Ok so having both together 

P: (continues)--so those two things, and I love your writing but it's all too long.  I just need it to be 

like 25 words, like an abstract 

A:  Ok 

P5: (continues) --But that's it gives me like that last little paragraph where it says "taking small steps 

every day will chip away at this massive problem.  Trash talk gives straight forward overview of 

marine debris and ways we could make the world a better place" you know like so then I know Oh!  

That’s what trash talk is about I'm gonna go there.  You know what I mean? 

A:  --ok 

P5: (continues) -- but if I have to keep reading, then this is what happens for me, I just stop.  I just 

stop reading you and I go click on the thing. 

A:  --ok 

P5: (continues) --so I guess I'd want your voice to get all the attention and not be secondary, 

because you're trying to make your voice primary so that's what I need as a reader cause I'm a 

voracious reader so I want to go fast. 

A:  Ok, that's really helpful 

P5: (continues) --that's what's happening for me 

A:  --yeah 

P5: (continues) --cause I'm trying to read all these and I'm skipping. And then I'm just looking at the 

bottom and I just want to hear you. 

A:  --yeah so let's jump to it, yeah 

P5: (continues) --yeah so then I don't want to jump over you and that's why I'm telling you this right 

now because I'm your friend 

A:  Yeah that's really helpful 

P5: (continues) --cause there's good writing, I mean every one of those little jewels I want to grab but 

I may not be slow (?) 
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A:  --well then those could be used in like a blog or you know like in another format 

P3:  --on a different format 

A:  --yeah and if I was using it in this way then I could just pull out the abstract of that and just the 

content and if you wanted to read more you could click into the blog. 

P3:  --yeah into the more detail   

A:  --or into the website 

P5:  --so you could still be expository in your writing style but grip them as the connection to the 

primary resource. 

A:  Ok that's exactly what I was hoping to learn so thank you.  Anybody else 

P5: (continues) that's just one person's opinion 

P2:  I rarely like I Facebook not on there very much and rarely will click on things unless it gets me in 

someone posted a video on there today and it caught me because it just said "if you can find three 

minutes to watch this today" you know "watch" and I though well jeez you know and it was like a 

Holocaust survivor and like a story and you know so that got me "well I have three minutes, ok this 

looks kind of neat" and you know so that like the third one--like the video already if I see it's a video  

A:  you're down there 

P2:  Yeah I'm more apt to, I'm like ok it's a little video a little clip, and then if you can just catch me in 

the first, some kind of a hook 

A:  --yeah 

P2: (continues) --a question or something kind of witty that is gonna make me wanna really really 

click there to know more. 

P4:  Like that line where it says "fortunately it's not too late to make a difference right now, that's like 

the most gripping thing right there for me out of that whole thing right?  I feel hopeful now 

P5:  And especially--and just yeah that video I want to click that right now I want to know about those 

micro beads (laughter) 

P4: And you know you can make a difference piece gets me going. 

A:  Well I think that's you know with anything in conservation is selling the message that it's not too 

late because we hear something like "my God everything's dying!"  You know--You know what?  I'll 
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be dead before this affects me anyway so why do I care but you know that was kind of the questions 

of making science matter. Ok I want to really be considerate of you guys' time but if you have 10 

minutes I would like to show you my website and get your input is that ok? 

P3:  um hmm 

A:  Yeah? Ok. (murmurs while you're getting the website up). So here are a couple of questions to 

keep in, aww it's not as pretty as it should be.  Is...Ok.  So I have made my website branded it as 

Hawaii Girl 808.com, I chose to name it that and not put my own name because I wanted it to 

develop its own brand and my own voice and that there might be other things that I want to talk 

about that are outside of ocean conservation so this would be one portal that I'm creating for this 

communication.  And then to there all a lot of crazy people out there and I just wanted to be safe.  

So there was a level of privacy as well.  Oh the "about me" is not showing.  Ok some maybe I can 

ask you guys to look at this at home as well but one of the things is what's your first impression of 

the website. 

P5:  yum 

A:  Yum? 

P5:  Visually it's yummy to look at 

P2:  The image is pretty and 

P6:  Really great font, really nice color clean, so nice. 

A:  That was one of the questions, "is the font colors and visual look consistent with the other 

content materials that you've seen so far?"  So I can kind of incorporate everything 

P3:  Yeah the photo crisp is great. 

A:  If you see this on the wide screen in HD it's really pretty.  So now I want to get into how can this 

website be improved. As you see at the top I have 5 different tabs and this website is really still a 

skeleton so as community members and educators I wanted to get your input on what I should add 

to it, what would be helpful as a resource for people, what would draw people to this site?  You 

know once I do all this work I want to create an audience and I'll have to take you into another page.  

So this portfolio--and some of this will, in a year from now will be a little bit different cause I have to 

have some of this for my graduate committee.  I'm just showing some of the work that I've done and 

those are some of the images and other things that I've created so this portfolio page will probably 

I'll use this and I'll move my resume into this photo page and then I'm thinking about creating this 

portfolio page into subpages so that you would be able, instead of just having kind of almost a blog 
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like a one long um googable scrolling information that they become their own separate boxes 

pages that you click into, what do you guys think?  Thoughts on that or...structure wise what would? 

P5:  --as a person that has a website that's in Word Press that has multiple pages and I'm taking it 

out of that and going to Square Space  

A:  --Are you? 

P5:  --which is scroll hyperlink 

A:  oh ok 

P5:  --yeah for usability, people you know I just I'm not a fan of the endless scrolling, which is why I 

chose multiple pages but I'm getting so much push back on the multiple pages cause it's just like 

this endless categorizing and separating people from content, in a way.  Because they're not going 

to make the links and now I've got a system that doesn't do that for them either. Everything's in a 

bucket if you will so then their brains in a bucket but just this one thing.  So I just want to share that 

with you as with I'm literally going through this excursive and I don't enjoy it at all 

A:  --Yeah 

P5:  --but it's something that needs to be done because it's a body of work like yours is going to 

become so you have to think it like 10 years from now. 

A:  Yeah that's what I'm saying this is really skeletal, but yeah as you're creating work and content 

and you want to have a place for it all to live and you want everything to synthesize together. 

P5:  Yeah so I just say caution on too many pages. 

A:  Ok 

P5: (continues) --that's the one thing I'm hearing from all my user interface people. 

A:  Ok I know I'm actually not finding Word Press as user friendly as I wanted it to be but like I 

already started this so I’m just going to keep going.  So maybe Pono is not 

P4:  Can I say you better define that cause the brain is going to say "porno" it's just a Western habit 

A:  Yes ok...Yeah 

P5:  They're not going to speak your language and I don't mean it in a bad way, it's like public and 

pubic you know it's these words that the brain just skips right over. 

A:  That's really good feedback 



  
ALENA FEENEY- COM 565-FINAL RESEARCH PROJECT 53 

 

P5:  I know that's not what you meant, I know that Pono means they'll be buried special  

P3:  Not what it means 

P5:  --But I would just hate for it to be lost 

A:  Well when I was first creating this I was really in my mind I was creating it for a Hawaiian audience 

P5:  Yeah!  I get that 

A:  And so the yeah people in Hawaii would know what that meant and click into it, but yeah I mean 

you know when you create stuff that is on the internet and the content's global so now it's kind of 

look at some of my original questions about cultural sensitivity and stuff well I want it to have the 

brand and the feel of the Hawaiian Islands and you know visually it's very striking right? I mean it 

pulls people in you just see all these colors and like the beach and Hawaii sells itself it's a brand in 

itself and people you know; I think that would help kind of drive traffic but you have to--I think I need 

to be careful...the words maybe 

 

P5:  The words you could use in a way that it would get out of a search engine problem is you just 

put pono put a hyphen immediate so there's no space so it's not a searchable item unto itself and 

then say you are a steward. 

A:  Ok 

P5:  Cause that's really your translation 

A:  Yeah 

P5:  Right?  So then you just provide people that educational nugget straight up, they get to love the 

word, honor the tradition, give them the full explanation but then you protect yourself from that 

miss-step in the brain cause it's just a shortcut of the brain and it's a search engine problem cause 

people will type everything but one letter and that's...I know too much about the dark, the dark 

whatever, so you want to just kind of be cautious about this cause it's a beautiful frame of reference 

that people should be taught (inaudible) spirit. 

A:  Ok that's good to know.  The advocacy, so now we see a happy seal without any plastic on him, 

he's actually (everyone oohs) I know I was laughing cause all the Hawaiian seals you know this is I 

think one of the marine sanctuaries off the Hawaiian Islands and stuff and he's like brown and thin 

and looks all happy and stuff and I thought the other Pacific seals are all like all laid and got garbage 

on (inaudible) ok I'm not looking for this, this is the information that is part of the resources, made 
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me smile a little bit.  So anyway, he's super cute.  Um advocacy so there's nothing here right now 

other than one video link but I guess that was some of the content that we had gone over before on 

the content. Would this be a good place to put that?   Do you think... 

P3: All those clips and 

A:  Yeah put that under an advocacy tab like that? 

P3:  I feel like boy I want to advocate for that little guy. 

A:  I mean he's looking right at you. 

P6:  They're so cute 

P2:  Do something! 

A:  I know and like we're getting to the end of this focus group but honestly it's kind of been a--been 

fund and a labor of love just cause it's like I just enjoy working with these photos, that was a big part 

of it. So 

P3:  I want to swim in that water 

A:  Yeah and to save it in being pristine like that, I didn't show some photos I have there was like the 

beach before cleanup and after cleanup and stuff like that so that might actually go into advocacy 

showing how pristine and how little work it does take to do that.  Are there any tabs or any other 

areas of content that you think I should add to this website? 

P5:  The thing I'm confused on under the differentiation between advocacy and Pono because 

stewardship is another name for advocacy and effect.  One just has a different kind of vibe so now 

I'm wondering just from a content point of view, how will you ever separate and distinguish which 

goes where?  Like I'm thinking 10 years from now, like which side of the house does it live in?  I don’t 

know, how would you separate stewardship from advocacy, I can't image so that' why I want to say 

that right now I don’t' see them together. 

A:  Yeah I definitely could blend those together for sure. 

P3:  I wonder I mean if one of your goals is that this website become a hub of information I wonder if 

having a tab of not quite sure what to call it but something like "what's important now" or "current 

issues" or "hot topics" sort of thing that people could click on to see you know those last two 

months’ worth of news about ocean conservation.  You know just kind of a quick tab a quick look at 

what the state of affairs for this topic are. 

A:  ok 
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P3:  Without having to click too far into it, sorry. 

A:  No, I apologize I just had a little idea here, the advocacy talks about that side but if you were to 

leave Pono as its own page you could educate people on cultural stewardship across all traditions so 

you don't have to give up.  That could become the history and tradition of stewardship and the 

advocacy becomes the contemporary action of stewardship but one is this long legacy and the other 

has the get to work side you know so you don't have to give up the two, I was just trying I just was 

trying to be like how do they live together. 

P3:  Yeah like the legacy, the legacy and then what are you going to do, how can you help yeah 

P5:  And the legacy starts a big history inter cultural lesson space which I know you're really deeply 

interested in across all moral traditions so that gives you a doorway to start fulfilling that space of 

inspiration.  Like I never thought my job was that before like that's a formation concept, where the 

other side is an action concept. 

A: Ok well that's really helpful.  For education like if should I have a tab that is like a toolkit for 

teachers or I mean there's so many sources and so I guess it's coming back to that you know culling 

the primary source of...content that I find out there, but do you think that should have its own tab?  

Cause I don’t' know if that would necessarily fit under advocacy, but you know if I wanted a teacher 

to be able to come to my site and be oh you know what I actually want an infographic on five ways 

to get those nets out of the ocean or something, do you think that that would need to live in its own 

section or...?  I guess I'm kind of thinking what would make this website a little more kid friendly...or 

teacher friendly. 

P2:  Or as a source for teacher?   

P2:  I know if it were me from a teacher perspective, just clear, just what button do I push to get the 

resources you know?  Like what, if I'm looking for really specific thing yeah like teacher tool kit or 

something to really get my attention cause again like we're going fast and just looking if it's gonna 

pop out, maybe its own tab or maybe it's I don't know. 

P3:  No, I totally agree Sarah I think yeah absolutely if I'm teaching a unit of inquiry on ocean 

conservation or preserving natural spaces or clean water around the world, having a link to go that 

that has maybe some pdf's that can easily be downloaded to engage kids or to have--let kids inquire 

about this content area and then a link of really great kid friendly videos and you know maybe even 

like suggested ages, you know like "these would be great for...upper elementary students"  "these 

are more geared toward middle school, high school" with that you know I as an educator could go 

to that site and have 3 or 4 different video links around the same concept and some pdf files to be 
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able to download and maybe some suggested lessons on how to go about teaching this content, 

that would be, that would be crazy good. 

P2:  That would be awesome, yeah 

P1:  Is that going another direction though with this whole focus 

A:  Well there's the--I mean I guess along with awareness campaigns, there's education so I mean I 

don't know that I need to create too much space for it but I think that if the website was going to 

become a resource for people would come back to beyond the occasional posts that I'll put up or 

new content that's added to the tabs that are already there.  Say I go out into the schools and I want 

to start talking about ocean conservation and stuff and the materials that I create could live on this 

site and be used and 

P2:  Most definitely 

A:  And then I could see myself doing that, you know that type of outreach in education  

P3:  Could you just put it under Educational Resources and just 

A:  That's what I'm wondering, should I create a tab that's like that and make materials or would it fit 

under something that's already there. 

P2:  Well it could fit under portfolio but I don't know that a teacher would identify portfolio as a 

resource for me, if they think of it as a sales resource 

P3:  Kind of a teacher or education resource 

P6:  Or kit, kit's a big popular one 

P2:  It'd be very clear and also I'll just say like I feel like this is content that--like whether your school 

is IEB or whatever you're doing like water, oceans, animal unit, I feel like it's very relevant and I feel 

teachers would like it. Like they could see it and say oh yeah wow that's great I know where some 

great resources are. 

P3:  Yeah even primary, you know doing units or lessons on animals is a pretty standard primary you 

know K-1 maybe 1 1st 2nd grade unit in many many different kind of schools, independent, public, 

private, to IEB non-IEB and so even having just information about the Hawaiian Monk Seal or Sea 

Turtles or you know things that are relevant but at that that sort of really primary elementary level 

versus like sort of the complexity of conservation issues as kids get a little bit older. 

A:  It could be something like you know "Sammy the Seal is on Tour" or something and you know 

they're like NOAA's got seals that have (inaudible sounds like go pros) on them you can actually 
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swim through a sanctuary, but you know you could make an educational tab for.  Is just the one last 

question I know we need to wrap it up and thank you guys so much for your time.  Any...are there 

any other areas that would be helpful to include? 

P4:  What about internal search button like if I'm looking for a term on your site, a "contact us" that 

might be in your "about me" 

A:  That's a no... a search button is a great idea! 

P3:  Ok sorry I missed that oh and comments maybe there'd be a section so if people wanted to 

comment on the site just you know saw this video thought it was helpful you know the tool kit is 

great to me I'm a 3rd grade teacher and all 3rd grade teachers should come here and use this.   

A:  Yeah that was some of the ideas was like were making content sharable you know like how much 

I should make it sharable so in developing the branding and the name out there that I would want, I 

would think it might be good for me to have content that people could share. 

P5:  I think that's why the tab should be just you know really broad so it's not just focusing on 

elementary school teachers, it's a broad maybe as it goes and it gets more sophisticated, you could 

you know plug it in at the age level or whatever, but you know it could be people on who knows, in 

business want to know about something and want to share some information, you know it doesn't 

have to be 

P2:  materials and resources 

P3:  Yeah maybe  

P2:  Yeah maybe that maybe yeah 

P1:  Just even more broad yeah 

P3:  or educational resources or 

A:  I like the idea of keeping one word tabs, the simplicity of it 

P5:  It's really clean 

A:  Yeah but maybe there's something 

P6:  It's really really visually beautiful. 

A:  Ok thank you so much I wanted to if you guys before you leave if you could fill out your surveys 

demographic information, just leave it where it is I will see if I can--I have a video I wanted to show 
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you and maybe if I find it I can just play it out for you as wrap up and you're welcome to take the 

cards and post it notes with you. 

A:  Yes those are for you, those are a little pretty thank you's. 

[End of audio] 

 

Insights from Focus Group #1: 

Logo: 

• Lose HawaiiGirl by itself-sounds like a beach store for bathing suits 

• Keep plastic free language 

Social Campaign: 

• Good overall text but keep it short, it is way too much to read on a Facebook post 

• Use text for blog post 

• Curate the content with interesting lead in 

Website: 

• Create resources tab for educators, parents and kids 

• Under Advocacy tab at a ‘What’s Important Now’ feature 

• Add a search button feature to site 

• Make links & content shareable and downloadable 

• Separate content by grade level as its added 

• Hyphenate ‘Pono’ for SEO 

• Careful with language- use words all public will understand 

• Do not add too many pages-keep it clean 

 

Log of Revision Process (in chronological order): 

• Updated logo with colors of Hawaii Girl and merged it with Plastic Free visual look 

• Added search feature to website 

• Created a resources tab- placed awareness & ocean education material there 
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• Social Media Campaign- decreased text and added more interactive content to 

Facebook posts 

• Added updated logo to the website for continuity and branding 

• Linked social media campaign to website through custom link- provides updated 

content that is now accessible through website and notifies followers of new posts. 

• Used previous social media text as story development in website subpages 

• Updated the Advocacy tab with two new subpages- ocean conservation & marine 

debris 

• Updated seal logo for Facebook campaign header image 

• Revised Pono tab with Hawaii conservation subpages 

 

 

Market Research: Focus Group #2 

Research Location: Focus Group #2 time: 6-7:00pm 

Bellingham Chamber of Commerce 

119 N. Commercial Suite 110 Bellingham, WA 

o Free street parking is available 
o It is recommended that the team meets prior to the scheduled focus group at the 

facility and with moderator to make sure they understand the research and check that 
all equipment is in working order 

Pre-screening criteria & Target audience: 

Female: 70%           Male: 30% 

Age: 20-65 year olds 

Community members: educators, parents, students 

 

Objective: Presenting revised materials, requesting further directive, soliciting effective 

educational strategies 
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Moderator’s Guide & Script #2:  

Thank you for your participation in this formative research study.  My name is Alena 

Feeney and I will be with you during our conversation this evening. As moderator, my main goal 

is to facilitate open dialogue, present our discussion topics and ask for further elaboration as 

needed. As community members and educators you are in a unique position and have been 

chosen for your insight and perception. Your feedback today will impact the future direction of 

communication content created for ocean pollution awareness and educational outreach. 

Please feel free speak openly and without hesitation. 

Our discussion today should take about 30-45 minutes. 

This evening, we will review three communication campaign pieces developed as part of 

my graduate work.  The concept is to utilize these pieces to raise interest in issues surrounding 

marine conservation while looking for ways to increase reach rand receptivity. As this is the 

second focus group organized for this work, tonight we will focus on evaluating before and after 

campaign elements to determine their effectiveness. We will also revisit a website I have 

created that is the platform for this communication content.  I will also share with you some of 

the first focus group’s insights and the modifications made to these elements for clarity and 

transparency.  

Your participation is voluntary and you do not have to answer every question.  With that 

in mind, time should go by very fast and we do want your voice to be heard.  This session will be 

recorded, so that no information is missed.  This session is confidential and no one other than 

those present will know what has been said.  Your comments will be transcribed from the audio 
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recording and used for research purposes only.  Please make sure to speak clearly and please 

do not talk while others are talking. We want to make sure that everyone is heard and 

respected. Do you have any questions before we get started? 

We have a lot of topics to cover tonight but let’s start off with something fun.  

Ice breaker question- What did you do over spring break?  

 

Focus Group #2: Communication materials presented/Clutter Reel 
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video used to determine appropriate age for similar content 
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Transcripts from Focus Group #2:   

April 25, 2016 

Moderator’s Guide & Script:  

Thank you for your participation in this formative research study.  My name is Alena Feeney 

and I will be with you during our conversation this evening. As moderator, my main goal is to 

facilitate open dialogue, present our discussion topics and ask for further elaboration as needed. As 

community members and educators you are in a unique position and have been chosen for your 

insight and perception. Your feedback today will impact the future direction of communication 

content created for ocean pollution awareness and educational outreach. Please feel free speak 

openly and without hesitation. 

Our discussion today should take about 30-45 minutes. 

This evening, we will review three communication campaign pieces developed as part of my 

graduate work.  The concept is to utilize these pieces to raise interest in issues surrounding marine 

conservation while looking for ways to increase reach rand receptivity. As this is the second focus 

group organized for this work, tonight we will focus on evaluating before and after campaign 

elements to determine their effectiveness. We will also revisit a website I have created that is the 

platform for this communication content.  I will also share with you some of the first focus group’s 

insights and the modifications made to these elements for clarity and transparency.  

Your participation is voluntary and you do not have to answer every question.  With that in 

mind, time should go by very fast and we do want your voice to be heard.  This session will be 

recorded, so that no information is missed.  This session is confidential and no one other than those 

present will know what has been said.  Your comments will be transcribed from the audio recording 

and used for research purposes only.  Please make sure to speak clearly and please do not talk while 

others are talking. We want to make sure that everyone is heard and respected. Do you have any 

questions before we get started? 

We have a lot of topics to cover tonight but let’s start off with something fun. 
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 Ice breaker question- What did you do over spring break?  Ari do you want to begin? 

Person 1: I drove to Northern California with my dog. 

Person 2: I didn't have a spring break 

Person 3: I had to go to the big Island 

AF:  Your pictures looked pretty fantastic, where did you stay?  

Person 3: We had to stay on the Big Island.  

AF:  How long were you there? 

Person 3: Six days seven days we stayed in Keahou. 

Person 4: I visited my family on the peninsula for a couple of days then was here in Bellingham 

getting my garden planted 

Person 5: I was in Mexico for about six days with Ty it was great first time in Mexico 

AF: Did you have a good time? 

Person 5: Yes 

AF: Where in Mexico did you go? 

Person 5: Punta Minta, right by saululita. About 45 min from Puerto via ratcery private and quiet 

AF: You look a little tan you have a nice glow about you.. 

Person 5: thanks that was my goal awesome not burn to just nice gold  

AF:  oh me what did I do for spring break? Basically caught up in all my schoolwork because 

graduation approaching within the next 2 1/2 weeks and there's just so much to be done. I think 

once you are graduating you have a panic moment like there's so much I didn't have a chance to 

learn, how can I get everything I need? So I kind of got into stress mode and looking forward to 

graduation and working all these materials which seems to take a really long time! 

AF:  So the first thing we're going to get into. There were three communication elements that we 

talked about in the first focus group there's a logo that I created there is, as a Facebook campaign 

that I did that is mostly focused on micro plastics and micro beads and household items so we are 

looking at how what how how color wise and effectiveness you know what works well together 

because I want all these  elements to synthesize and work together going forward so some of the 

things people are saying about this logo there are these two elements the A and the B  and most 
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people tend to prefer logo a because the concept is that they understand what it is you know plastic 

free Hawaii and like the colors in the vibrancy of the HawaiiGirl 808. One piece of feedback is that 

the Hawaii Girl 808 could be for anything bathing suits and doesn’t necessarily make someone think 

of ocean conservation. So, I took that feedback and tried to merge the two and I'd like to get your 

feedback on this one.  Is it too… just what's your first… sorry having to put on the iPad is a little bit 

different but I'd like to get your insight on what you think of the after design. Is it too much or that 

not enough? I'm still working off of these two and just kind of updated the colors and dropped in 

the background and I put the HawaiiGirl 808 on the bottom. So I am trying to keep that pretty 

consistent for branding because part of the idea is that I would make shirts and hats and different 

elements that would drive people to the website.  So when I was looking at this, I was wondering if 

there’s too much going on in the image. Do you have any suggestions or feedback on how to 

improve it?  

Person 3: The Hawaii part becomes a little lost in that one (Logo A).  

AF:  Ok 

Person 3: I mean I like the way the first one has Plastic Free Hawaii as all one phrase and I feel like 

Hawaii is kind of lost in the new one.  

AF- Ok  

Person 6: Yeah, I agree with that.  

AF: Ok, so do you think I need to have Hawaii in there or would you wrap it around? 

Person 3: Yeah, I’d wrap it around, I mean just knowing that you want to focus on Hawaii and not just 

plastic free oceans.  Depends on what you want to focus on.  

Person 6: Yeah, that’s a good point.  

AF: Well, the idea would be bigger, would be global.  The website and everything is HawaiiGirl, so 

that’s the starting point of looking at the Pacific and Hawaii in particular as far as what’s going on 

with ocean pollution.  But if I have the name of the website in there already, then maybe I don’t 

need the Hawaii part.  
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Person 3: You could say something like Plastic Free Oceans or something  

AF: ok  

Person 6: I like that.  

Person 4: I agree with having Hawaii around the periphery, and I just wonder, I wasn’t at the fist focus 

group, but you said that the HawaiiGirl was part of a branding. and thinking about… I suppose I’ll 

learn more as we go through the presentation, but if the HawaiiGirl limits your audience a little with 

your branding, by having girl in there verses something that’s more inclusive. to reach different 

populations.  

AF: that’s the website’s name, is HawaiiGirl808.com and probably, that wont change. It’s kind of how 

to incorporate that element into the wider discussion of ocean. I think that’s what I am hoping to get 

some input and suggestions just on how to make that more effective.   

Person 1: I wonder… Chris, I like what you were saying about Plastics Free Oceans with the on the 

top and HawaiiGirl 808 on the bottom. I wonder if having the island chain in front of the graphic 

feels really busy to me and I wonder if it was just Plastic Free Oceans with the sorta flower graphic 

and then Hawaii Girl 808 on the bottom, if that would look a little cleaner.  

AF: So this one is without the background graphic.  

Person 1: yea.  

AF: so you’re saying something more like Logo A?  

Person 1: I am saying get rid of the island chain and just have the flowers with Plastic Free Oceans 

around the outside, then HawaiiGirl 808 underneath.  

Person 3: So losing the islands and having the Plastic Free Hawaii with the other graphic.  

Person 1: yeah, or Plastic Free Ocean, either way, but lose the islands and use the scroll graphic. Um, 

I think that might make it more clear.  Now, can you go back up the new one?  Ok, I actually think I 

like the font for the HawaiiGirl808 on the first one – the dark blue.  
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AF: ok 

Person 1: To me, it’s easier to read. with my eyes anyway.  

AF: No, it needs to pop off and be clear, especially if it’s being printed. and I had thought about 

putting white or some other color.  

Person 1: somehow that gets a little lost in the background.  

Person 4: On the bottom? yeah, I like the font on top, but the bottom gets lost for sure.  

AF:  ok, that’s good feedback.  

Person 1:  maybe its’ the blue on blue or something.  even if you left the font the same but changed 

the color to green or that orange or something maybe.  

AF:  ok… yeah, the blue on blue is maybe a little too subtle.  

Person 6: yeah. 

 AF:  and the island change did not come out as well as I would have liked it. Using Adobe Illustrator, 

if anyone’s used that program before, it’s really hard to try to make… so I was not locked into that 

island chain at all.   So I am very thankful that you guys think it should go.  

Person 1: I actually, just don’t think that you need it. I think that it does limit your audience more.  

AF: Well, I had thought about doing the middle part, instead of using these colors, the idea was 

what if I did something that looked like the Earth.  If I did Plastic Free Oceans with the Earth in the 

middle and then you know, change that Hawaii Girl to maybe white or green or something else. But 

then it almost seemed like it came out really blue and green.  

Person 3: I thought about that at first too, but then I thought that it does kind of look earthy with the 

blue around you know, the blue ring.  

Person 5: and sun – I thought of sun when I saw it.  
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AF:  that was the original idea – that this would be a reference to a wave, that’s why it’s kind of 

breaking and getting light there. it’s to represent the waves and then we get into the Earth and I 

thought instead of just showcasing the earth, what if I brought in some elements that looked more 

tropical and looked like a Hawaii climate and the shapes look more tribal. But I guess that’s a 

question for you guys – those were some of the thoughts as I was creating it, but did it come out 

that way? um, any other suggestions on this? Because I will defiantly go back and work on this again.  

Person 5: I agree. I was definitely thinking all those same things and I think, that from our last group, 

the one on the right stood out some much because we liked the color of that and the words of the 

other one. so I don’t really think that the chain of islands is needed either and I even like that in the 

original one the HawaiiGirl seems really bold.  I even wonder if it could be bolder in the new one. to 

me, that one looks deeper or bolder or something.   

Person 1: I agree 

AF: There are some extra strokes on some of the words. this one has a little stroke but its like a light 

blue. 

Person 5: yeah, so I wonder if it could be a darker blue maybe? 

AF: ok, yeah, ok. then I will work on that.   

[laughter] 

AF:  This is supposed to be the before and after… my formative research is that I gotta go back and 

do more work! [laughter] 

AF: Ok, any last words on this logo? but I am totally in agreement – I think that there’s too much 

going on  

Person 3: and it really doesn’t take that much - just lose the Hawaii and the islands.  

AF: laughter…  oh, yeah, it’s all just layers… so, it’s almost done. If my professor is listening, my 

group agrees that this work is almost done!  Ok… So, the second part of the communication 

concept was the Facebook posts. Some of you are a part of this group so you’ve seen these already. 
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the purpose of bringing it to the focus group was the figure out how people… what they thought of 

it one for content wise and to also see how effective it was in establishing voice and identity. So, if it 

was more…. like how do people consume information. What I got back from some of the insights 

was that people liked curated content and they liked an abstract but what I was is that it’s too long…  

[laughter] and now, kind of looking at it, I agree. Some of the language could be used for the 

website or blog postings or stuff like that. So, the content is useful in other ways and I guess using it 

in social media is that I don’t need to have some much pre story added on top of it. I can go and 

find information that’s out there and use my website or use my social portals to share this 

information with my audience but to take elements out of the story and create an abstract out of it. 

Oh and some of it as well was to use more positive and hopeful language on the Facebook posts 

too. So, I took that into account and started to create my posts a lot smaller and I stared to look for a 

little more varied material. Some of these are pictures and some are videos and what I wanted to do 

was to find more downloadable .pdfs that people could use and print out. So the one on the top, I 

just used the line, “ever wonder what seafood is safe to consume, check out this handy infographic 

to find out”. that one was probably my longest. When we overlook, omit or undervalue water’s 

cognitive, emotional or psychological, social and spiritual benefits from this conversation, we are 

dangerously incomplete.  And that little abstract actually comes out of this longer read. So, if you 

click on this little bitly file, it actually takes you to the longer story.  So, I wanted to present this to 

you to get your feedback on how you think how effective it is. looking at the before and how much 

content there is and the after. is there…do you have some thoughts about it? is it enough wording? 

should I get a little deeper with it? How can I create these communication materials?  

Person 2: I like it.  

AF: there’s kind of this happy medium of way too much and not enough…  

Person 4: No, I like what you have there because it’s just a brief snippet and people can dive in if 

they want more. when it’s too text heavy, people’s eyes glaze over and they pass by it. it’s just 

becoming our culture these days.  

AF:  Ok, so just one or two sentences like this? 

Person 4: yes, perfect  
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AF:  you might see it and think, oh, I might be interested in this.  

{all, agreement} 

Person 6: yeah, click here to learn more.  

Person 2: especially when you ask a question… like what seafood is safe to consume, um, I’d better 

read that.  

Person 1: yea, I love that and then having it a pdf so if someone wanted to download it or save it or 

print it, they easily could. it’s like it becomes usable information not just information for the sake of 

learning more.  

Person 4: yeah, I and I like the videos too because as educators, with that visual and different ways of 

receiving and comprehending information in different formats is good and appealing.  

AF: Ok, awesome. So, the first one, is that too much text or just the right amount that you’d like to 

see in a social media post like that?  

Person 5: for me, I’d probably say that’s the maximum. The ever wonder question, I’d probably say 

that’s a good minimum amount, ish…  

AF: ok  

Person 5: give or take, but yeah, because I will…stop reading when they are too long.  

AF: ok, that’s good. That’s why I did it that way. I wanted to give your input. Like is one sentence too 

little to get your interest going?  

Person 5: I guess it depends on what it is.  

{everyone: yeah} 

Person 3: to me it’s more like a menu – you know these are things that you might want to learn more 

about. So, I am totally a content person, but I would still like this format because I could pick and 

chose what I want to know more about.  
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Person 1: and I also wonder, like with the first one. it is a little bit longer, maybe about the longest, 

but I almost wonder if you’d flipped the two sentences around and put the second sentence first, as 

your lead, your attention grabber the put the “when we overlook” part in quotes, like this is straight 

from the article, if this is interesting to you, click here to read on.   

AF: Ok 

Person 3: but it still becomes your intro, your lead, your hook, by having one short sentence then 

one more that’s a bit longer just to entice the reader.  

AF: well, that’s also helpful too as I am developing my own voice. So I am going out and finding 

content, but as I put it together, I am trying to develop my own voice and figure out what’s going to 

make people want to read this content. because it could be dense and not… it’s always nicer to look 

at pictures of cats playing piano... 

[laughter] 

AF: Hey, I do it myself too. Ok, any other thoughts? 

AF:  No a side note, about the Truth campaign.  they actually have commercials and social media. 

About Pets.   

Person 1: the cigarette smoke? Yeah.  

AF: Cigarette smoke kills everyone in the room, not just you and if you love your pet, your pet is 

going to get sick from your smoking. So, they have lots a pictures of cats playing pianos and 

reminders to love your pets. ok… any last thoughts? this is so much easier for me, so I am glad the 

group agrees, now I can save all that content  

Person 3: one thing to mention is that eventually, you can have a link to yourself and have a deeper 

conversation about yourself  

AF: maybe…  

[laughter] 
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AF: no, no, I do probably need to be a little more transparent. I wanted to create this alter ego to 

test it out a little because there are a lot of people out there who just want to jump on your stuff and 

want to rip it apart before you even feel comfortable with it. So, yeah... I’ll probably get a little more 

transparent about who I am but I know when I’ve gotten into conversations about marine issues, 

even like on NOAA’s website, there’s always someone who jumps in to say “you don’t know 

anything about sanctuaries”  

Person 3: well you could just have an intro that says read more…  

Person 1: yea, then drive them to your website. [25:33] 

AF: Ok, so now… let’s get into the website.  I didn’t do a before and after for the website, I realized 

as I was going through and putting this whole plan together.  but I did get a lot of feedback and 

some of the things that have changed are… generally, the first focus group liked the visual look, the 

text, the other all flow…. sorry, I can’t get this to do a full screen. But… the overall flow was good 

and the content and it matched the other elements of the Facebook campaign and the logo as well. 

Most people said not to have too many pages and when I say pages, I mean the tabs. And what I’ve 

done… and part of this will change a little.  This portfolio and the way it looks with the classes and 

the names of the classes has to be that way for my graduate capstone review. When they go in to 

review, they will look at each section. This wasn’t on here last time when we met as a group, so some 

of this content… oh, so there’s my… I’ve done some video and audio work.  That’s the original logo 

and this is to showcase my work using Adobe.  

Person3: looks like you in need an Outrigger photo 

A: I do! Thanks for mentioning that the header images change so I could totally go add that it. that’s 

an oversight. thanks for noticing that, Chris!  

A: Ok, so we don’t really need to go through because not much of this will change. One of the 

things that we’d talk about before was the difference… well the audience understanding what the 

difference between pono and advocacy is. Because when I was creating this, my first reference was 

that my audience would be people in Hawaii and they would understand what pono is. It’s a cultural 

reference that means stewardship. And I explain it in the body of it. one of the things that came up 
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was what was the difference between pono and advocacy and some suggestions were to use pono 

almost like the cultural history of what stewardship means and use the advocacy tab for current 

issues. you know, what people can do now.  So, that’s kind of what I’ve done to separate them.  

because at first I was asking if I should even keep both and I think that I decided to keep both of 

those categories because I like the idea of the cultural piece and some of the Hawaiian language 

and that aspect of it. I’ll be developing materials around it and how Hawaiian culture uses land and 

water and the spirit of that. and so what I did is that I went through and moved a lot of the advocacy 

links that I had to under pono that were specific to Hawaii. SO these chucks, and then labeled it 

“these organizations are working diligently for ocean conversation in Hawaii” so this becomes the 

landing spot to specify the Hawaiian Islands and that came out directly from the last focus group 

and creating their own identity for each. Another feedback that I got was to add a search feature 

and that’s on there now. so if someone comes to the website and says, ‘hey, I want to learn more 

about... where was that resource on what fish I can I can consume’, now they can actually just put it 

into the search field. another thing that was updated too was to have a contact area so that’s now on 

the Welcome page. Oh, and I also used the original logo for HawaiiGirl and added that onto the 

Welcome page. That wasn’t on there before. So, then advocacy is broken up into organizations that 

are just working for conversation anywhere in the world and are hyperlinked and then with that, 

underneath that, I organized by… and this where it becomes more of a blog and less of a portfolio 

website and everyone of these will be content that I curate or create and I’ll incorporate these from 

my social feeds.  So, that’s there now… and these ones are specific to ocean conversation and these 

ones to marine debris. so just kind of going through this pretty fast because I actually want to focus 

on... you know what, I’ll come back to this.  So, another update… oh shoot, can I see it through 

your’s Ari (IPAD tech issues)? Let’s see… ok, no.  Well, what that is is that if you’re logged into 

Facebook, that is a custom link that directs you to the Facebook page, all of the things that you saw 

before. So now, I am starting to link those elements and bring it all together and more of that work 

will be done.  One of the areas that I wanted to talk to guys about as educators is... from the first 

focus group it came up to actually add a tab called resources. we kind of played around the name. 

first we thought about calling it educational kit but no, something that would bring… if people were 

looking at the website that they would naturally know that they could get more information. And so, 
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one question that I have for you guys is, do you think that name is appropriate? I mean as educators 

would you... should I change the name or are there other suggestions?  

Person 4: For your resources page?  

A: yeah, it could be named anything. I am asking if you were vising the website for the first time… 

Person 4: I would probably go for resources.  

A: You would? Ok, that speaks to you?  

Person 4: yes.  

Person 1: Yeah, I think resources is general enough that you can have some… if you wanted to have 

K-12 resources or information, that would be an appropriate spot and community resources and 

maybe eventually that resources tab could even be broken up smaller 

Person 3: for teachers’ vs for community?  

Person 1: right, exactly for teachers, for the community something like that.  

Person 4: or for teachers, for kids  

Person 1: yeah, for kids. Kid-friendly stuff  

A: I had thought about... well, I just started because I was trying to fill content, but there some great 

infographics for parents and educators so I was thinking that the first wave of this was that I really 

wanted to target educators and parents and give them resources that were going to be a little bit 

different than what I would talk about on the blog. So if I am writing about… or there’s a new issue 

and say that… I was going to discuss marine debris and ghost nets.  My thought is that that would 

not really fall under Resources… that that would be almost more like current issues. but resources 

would be a place that I would put little things like this that teachers could print out and put in her 

classroom. So I guess…as educators, would this be something that you’d want to use in your 

classroom? Or what sort of content should I look for that would be useful to parents and teachers?  
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Person 3: I think more than posters, for me as an educator, I would be more interested in short 

videos.  

[agreement from others] 

A: ok  

Person 1: Yeah, videos for sure. Links to websites would be great too. Just yesterday, I was looking 

for information on aquatic biomes and if I knew there was a website that gathered information and 

had it available and I could go there and click on a three or four different kid-friendly websites, that 

would be a great resource for teachers.  

A: So do you think organizing it by topic then? And then you would click? How have you seen that in 

the past or on other sites? Is it links? or how do you know when you get there? How do you search to 

find what you’re looking for your class?  

Person 4: I think under that resources tab if it was like Educators, Community, Kids, potentially, 

there’s a variety of ways that you could do it, but I would be looking for those sort of categories.  

A: almost like I did with subpages, like a button to click and that would take you to another page 

maybe that would say “for educators” and then would you break it down more by grades?  

Person 1: Well, kind of like you have for your portfolio tab, menus that drop down.  

A: oh, ok, so you like that format?  

Person 4: yes, drop down menu choices  

Person 1: Yeah, instead of it saying Com. 561, have just three and then if you could have where it 

says Com. 5 61 professional multimedia content if from there, there was an arrow that came down. 

SO if that was the educators tab, there was another drop down that could come out that says... that 

kind of broke it up into smaller categories. so if you were looking for information on marine debris, 

you could clink there or if you… so you could do it by topic or by grade levels, depending on if you 

wanted to link it to science standards.  

Person 3: right, and that could be a long-term thing  
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A: yeah this is going to grow past this.  

Person 3: because I think it Bellingham in fourth grade they use the GEMS oceans kit and the topics 

in there are things like ‘it’s all one ocean” and things that the teachers could use to reinforce that 

stuff would be really... that’s probably one of the biggest curriculums in the upper elementary 

grades, across the country. SO as much as you can apply it. You know have something that they are 

actually studying but actually apply it more to your environment education stuff.  

Person 5: I don’t know if it would be possible or maybe it’s a long-term thing, but having some 

resources on there that are at their level – it’s actually written for kids. Because that’s really hard to 

find and we’re often creating our own and really searching.  

Person 1: yeah, totally  

Person 5: You know, I know that teachers want to have access to good information for their kids, but 

it’s often not written in kid-friendly terms 

Person 1: totally, if you had a tab just for books – books about oceans that would be super helpful 

Person 5: and also I was just like we were talking about... I know for me, that if I clicked on that and 

then the menu went over, that’s really good because I don’t want to have to going from page to 

page and back and forth and if you can see it quickly, oh yeah, I’m looking for videos, oh I want... I 

teach forth grade and then I go to videos and it’s all right there.  That’s really good.  

{yeahs from everyone in agreement} 

A: I guess that’s what’s good about having this conversation with you guys is that I kind of 

understand… I can take the communication materials and craft it to how you use it and I am not 

going to know that without asking the questions about how you use information. I totally understand 

what you’re saying about that drop down linear systems almost being directed to that information.  

Person 1: And also being able to quickly see, so you can be like “Oh I am going to click on this one 

first but then I am going to go back and click over here because that looked super interesting too.”  
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A: ok, that’s helpful Ok, one last question, we’re just about out of time.  Do… As I am building this, 

would you recommend any particular grade that I should start with and focus on?  You kind of 

mentioned 4th grade Chris.  

Person 3: Well, that’s just because that’s what I am familiar with. Elementary.  

A: Yeah, this is all elementary education in the room… so [40:11] 

P1: so is Next Gen, oceans aren’t in there right?  

P3: you can make it part of anything 

P1: um hum... 

P3: like the flow of energy and matter 

P4: in IB schools there is sharing the planet and all of these things so its not strictly a resource for 

teachers, educators, it’s a good start because teachers can use it flexibly 

P1: I almost feel that an upper elementary focus would be most appropriate for a resource like this 

to start with (group agreement) I wonder if middle school or high school science teachers would be 

less likely, maybe, I mean I don’t know maybe they are less likely to search out resources on a third 

party site, I don’t know. I feel like general ed or elementary school teachers that teach science tend 

to like a lot of supporting materials to teach concepts. 

A: should there be other materials there that the teacher can download or copy for their classroom? 

Would that be helpful? 

P4: my opinion is not really the graphics but books, picture books or links that is huge 

P1: I think if you could find some good interactive resources and you had a ‘for kids’ tab, that kids 

could look at and teachers could introduce them to and kids could look at home with family so that 

kids could find out more information on their own, I could see that as being useful but as a separate 

tab a ‘for kids’ tab, specifically kid friendly content and ways for kids to learn more 
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P4: if you had a lot of money you could call it science fair, oceans for kids and have materials for 

science fairs. 

P4: I just got the notification about that (science fairs) 

A: I can think of some marketing that could go around that... 

P3: that science fairs destroy families (group laughter) 

A: wasn’t the science fair just at the White House? 

P5: I was just thinking about adding link for resources to print out because these days’ kids are doing 

their own research, so websites for kids, I don’t know, any kind of kid friendly website, where they 

use it school or at home looking at home. 

P1: I love that idea of websites that have been vetted and a summary about what the video (3-6 

minutes) that is about their attention span and we could engage in a conversation about it. 

A:  the video that I just posted on Facebook is by Pew Environmental Trust and they are making 

these great 2 minute videos about conservation issues, so I have been thinking about using their 

videos because they are so kid friendly. 

P1: there are also videos on Greenpeace’s website that were really good too, remember? 

A: I got some great ideas from you guys so thank you, work for the next generation 

P4: I have one tiny thing... 

A: yes of course 

P4: that search feature is really helpful but does it search each page or the whole website? 

A: the whole website 

P4: I would use it but it may be too low to be seen. I might miss it to click on it. 

A: where it is down here? 
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P4: I would almost prefer it at the top 

P1: that’s a good point Krysten 

P4: and get to know you section further down 

A: oh I see... you want to bump me (group laughter) 

P4: or... I am not sure what program you are using but having it at the top of the menu as an overall 

search, that was why I was wondering if it is searching per page or by the whole website. I don’t 

know if you can have a search in your bar up there. 

A: Um... because it is a blog that I have tried to turn into a website there are some limitations to it. 

P4: is this WordPress? 

A: yes, and this is what they recommended for our graduate program so that is where this started. 

The search button itself is a widget so it gets placed in section of WordPress but there might be a 

way I can move it up above my other widget but I haven’t been able to move it yet. There are 

category and subcategories, I would almost have to make it a menu item to be up there but I don’t 

know if it would have the capability of a search or it would be a page that I would have to make a 

search. This is just some of the technical things that I would have to play around with. I agree it is 

kind of down here 

P1: does it show up on every page? 

A: yes, it does, like the about me section because they are widgets, they live with the body of it 

P4: maybe you could just have the about me on its on tab and not on every page as well and if you 

are going for more of a website feel putting the about me as a tab would give it that feel and less of 

a blog. 

A: it may be something that I can change later, it is one pf the primary pieces that required for my 

capstone and certain elements that they want to see without having to search to much, and I agree I 

don’t need to go on every page like “hey I’m still here, I’m with you” unless I make it like a virtual 
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assistant and have it say... ask me a question. Make it a little more interactive I would rather bury the 

lead as well. Any other suggestions? 

P1: I have one but I guess I could tell you later, just looking at the tabs up above... the welcome... I’m 

wondering if pono is stewardship, land stewardship or ocean, I wonder if pono could be a drop 

down tab under advocacy? Just to have less text up there, less options. So when you click on 

advocacy the first thing you see if pono and learn a little bit about what that means and the history 

behind it but then they could also click on marine debris and the other resources under advocacy 

because in some ways they are pretty similar concept with a little different bent. I just wonder if 

maybe they don’t need to be their own tab. 

A: and that was actually some comments that came up in the first group as well.  The general insight 

was that pono could be more of a reference for culture that was separate from advocacy, you would 

learn more about Hawaii through that. Now I agree it could be a sub menu under advocacy like 

pono-Hawaiian culture and maybe that is something to develop. I will consider it. I like the idea of 

keeping as much Hawaii content and language s at least in this first iteration of it. Um yeah... 

something I will consider. 

A: Barb is there anything you would like to add? 

P2: no there are so many educators in the room 

A: well this video I wanted to show our last focus group but we ran out of time. This is an example of 

content that I wanted to get you feedback on. (video plays/audio with graphics no narration). 

(General laughter) ... would you use a video like that in your classroom? Is the concept a little too 

dense for elementary school? 

P4: I think I would use something more informational and this is more to get buy-in and people on-

board for a movement for conservation. And yes for elementary school that is a lot of information 

flying fast at least at the lower elementary level, probably not for that video. It is visually appealing. 

A: ok... 
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P3: I could see it used more in secondary but then you need references and it has to be validated in 

terms of the accuracy and for elementary it is too much too fast. 

A: um ok... 

P6: yeah, I was wondering with the audio versus reading it if it would be difficult for the kids to read 

it that fast but it was interesting. 

P2: as a teacher, you might be thinking that you would need to be reading it to them 

P6: yeah and stopping it every slide or so, it is a neat idea though. I wonder if you could use it as a 

mentor to inspire kids to create something. We do PowerPoints all of the time, like maybe they 

could create something like this, it is one way to use the video 

P1: I was thinking I could use this, we are in a designated spaces and natural inquiry section right 

now but I could see this as part of my participatory set as provocation, stopping it and talking about 

it; having them watch it through and then asking them what are you wondering about? It is not 

information heavy but it is pretty provocative. So I think it would tart a pretty good conversation with 

third graders, I think. About what’s happening to the fish? Or how come the next ten years are so 

important? I could absolutely see my kids being interested in that conversation. 

P3: it just can’t be so negative; like we are all going to die. 

A: yeah that was what I wondering...is it too heavy? 

P3: So heavy on the problems and on the solutions. I assume you can get more solutions by going to 

their website but that is an extra step 

P4: like what I said about maybe closer to 5th grade and set the expectation with projects that they 

do. This could be a form of presentation and used as a model for things that kids can do and create. 

P1: we watched, we had a unit on water conservation, we watched some videos from another world 

water watch organization and they had a very similar feel and format. Audio and music over text, sort 

of brightly colored and cartoon like characters but they are really engaging.  They take a lot of 
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conversation because they move fast and kids can’t always keep up with what the information is all 

about but they definitely engaged a conversation so I can see their use in that way. 

A: I was interested to see what you guys said about it because the graphics are easy on the eyes but 

some of the messaging creates a bigger conversation but visually it is not as striking as showing a 

seal caught in a net or something a little softer.  I was wondering if this was appropriate for kids, 

especially as I am searching for content and what would be most appropriate. I like what you said 

Krysten about it being meant more to move you towards action its maybe more of a call to action. 

Even if there are educational pieces to it. Ok.  

Any last thoughts? 

Thank you so much for being here. This is the end of my focus group #2!  

[end of audio] 

Insights from Focus Group #2: 

• Videos can be mentors that inspire kids toward conservation ideals 

• Create categories under Resources tab with subpages for ease of access: focus on 

Educators, Parents & Kids 

• Develop a ‘kid-friendly’ area of website that kids can navigate on their own  

• Add more downloadable pdf posters teachers can use in their classrooms 

• Match educational standards with website content so educators will use often 

• Add ocean recreational photos for inspiration- enjoyment of water 

• Revise Plastic Free Hawaii logo to more global approach  

 

Log of Revision Process (in chronological order): 

• Incorporated and curated videos into website 

• Added content under new Resources tab especially for educators and parents 

• Researching kid friendly picture book about ocean 

• Added Hawaiian Outrigger photo to scrolling header of website 

• Plastic Free Hawaii logo was updated to become Plastic Free Oceans 
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Conclusion: 

The goal of this research was to glean a deeper understanding of how to affect change 

through conservation communication.  Communication campaign materials were developed to 

reach the broadest audience possible.  A website, social media posts and a logo were utilized 

to promote awareness of ocean pollution and in particular marine debris.  Through the 

development and launch process, it became evident that in order to achieve the desired 

behavior modification outcome I had set out to accomplish; I would need to test how effective 

these materials were in conveying intention and advocacy. Through two directed focus groups, 

I crafted questions and produced presentations to solicit feedback from my target audience. In 

reviewing these materials, participants were asked to provide their honest assessment of the 

material’s messaging effectiveness.  Participants were also instructed to provide feedback on 

direction and to evaluate the website’s ability to become a resource for the public.  One of the 

unexpected outcomes of these focus groups was the level of interest in this topic as well as the 

vast amount of knowledge that the participants brought to the creative process. Their 

recommendations were used throughout the revision process and were very instrumental in 

guiding the direction of future outreach and educational content creation.   

The objective of the first focus group was to test the the design and efficacy of each of 

the three products as well as learn more about sociological motivations toward change. The 

second focus group reviewed the updated communication materials for overall appeal, 

cohesiveness between products while providing a directed focus towards the education 

community. 
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The culmination of this research has provided a solid foundation for my overall 

conservation communication strategy. Speaking directly with community members, parents 

and educators has increased the depth of this campaign.  Many of the recommendations, have 

been incorporated into my materials and I will continue the review process as I consider further 

suggestions. Overall, the insights from these focus groups are a valuable resource for the 

future expansion of my educational conservation work. 

 

Here is the final revision of the logo as recommended by Focus Group #2: 

 

 

 


